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POLLS SAY DISPUTE
HURT MRS. KENNEDY |

Two nationwide polls show
that Mrs. John F. Kennedy's
popult;ﬂty has declined follow-
Ing the controversy over Wil-
liam Manchester’s book about
her husband, “The Death of a
President.”

The results of the polls, made
by George Gallup and Louis
Harris, appeared Tuesday in
The World Journal Tribune and
The New York Post. .

The Gallup Poll shows that
44 per cent of the people think
the dispute has hurt her public
image. -However, 41 per cent
had no opinion and 15 per cent
felt that it had helped improve
her image,

The Harris Poll found that
33-per cent of the people “think
less” of Mrs, Kennedy, 51 per
cent said the issue made ‘no
difference,” 10 per cent said|
they “think more” of her and
6 per cent were ‘mnot sure”
what impact' the book might
have had on the public image
of Mrs. Kennedy.

Senator Robert F. Kennedy
also lost some standing as a
result of the controversy, ac-
cording to the Harris Poll, with

saying they “think less” of him
now. Six per cent thought more
of him and 74 per cent said it
made no difference.

The Gallup survey was com-|

ifirst instalment of the book in
‘Look magazine. The Harris

|
|

pleted before publication of the

Poll was conducted from Jan.
14 through Jan, 22.
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Gallup Says
Book Hurt

Jackie Image

By George Gallup

The “Battle of the Book”

helped Jacqueline Ken-
nedy’s public image. This

is the weight of publicj:

opinion in the U. S. at this
time. L

The controversy between
the Kennedy family and the

“Death of a President”” has
sparked tremendous inter.
est, as evidenced by the fact
that as many as nine persons
in ten say they have heard or
read about the affair. !
. The views of those aware
of the controversy are 3-to-1
on the .side that Mrs. Ken-
nedy’s image, if anything,
has been tarnished, although
a large proportion — four in
ten — say they are unable to
express an.gpinion.

The book controversy, how-
ever, did not prevent Mrs.
Kennedy from being over-
whelmingly selected by the
American people in Decem-
ber as the woman they most
admire in the world today.
She has topped the list for

five consecutive years. Inter-|-
viewing for the survey was L
completed prior to publica-| .
tion of the first magazine in-|

stallment of “Death of a
President,” but does reflect
the preppblication contro-
versy in December:
: HUNT

One of those who thinks the

 terviewed also thinks the
| controversy has dome Mrs.

' right as an American citizen

Mrs. Kennedy’s image is a
44 -year-old executive, who
said “it showed her as some-
what vindictive. She consid-
ers herself aloof and above
the masses.” ;

A 32-ydar-old h‘o'ﬁsewife in-

Kennedy no good:

“The Kennedys.have ma-
nipulated their images to put
themselves on a pedestal. All
of a sudden they realize this
book could damagé their
semi-deity image. This is
why they want some of the
very human ocecurrences
eliminated from the book.”

HELPED

Some,!however, think Mrs.
Kennedy’s public image has
been, if anything, improved.
‘A middle-aged housewife,
who admitted that she
{““couldn’t “wait to read the
"book,” commented:
* “She expressed her opin-:
ions as she truly felt them
regardless of who was in-
volved. She exercised her

to uphold her views and opi-
nions.”

The Question

~ This question was asked in
the latest survey of all those
who said they had heard or
read about the controversy:
“Do you think the recent
confroversy between Mrs.
Jacqueline Kennedy and au-
thor and publishers of
“Death of a President” has
hurt or helped her image
with the American people?”
The results:

Has hurt ......... 44%
Has helped ....... 15
No opinion ....... 41

Fifty per cent of persons
interviewed who are aware
of the controversy (or ap-
proximately 46 million peo-
.ple) say they are interested
in reading the book (or the
‘hook as serialized in Look!
magazine).

Manchester’s book has hurt
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