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The manager of Sen. Ed-
mund S. Muskie's 1972 Pres-
idential campaign testified 
yesterday that a program of 
sabotage and espionage by 
agents of the Nixon re-elec-
tion effort forced Muskie to 
divert resources, change 
schedules, alter" strategy and 
assume a defensive posture. 

"I don't want to say we 
lost because of all these in-
cidents," Berl Bernhard told 
the Senate select Watergate 
committee, "I think they 
were exacerbating prob-
lems:" 

Earlier testimony from 
paid agents of the Nixon re-
election campaign estab-
lished that their prime ob-
jective was to confuse the 
Democratic presidential can-
didates and to cause divi-
sions that would make it dif-
ficult for them to unite be-
hind their 1972 nominee. 

Based on what the com-
mittee heard yesterday from 
Bernhard, former manager 
of Muskie's campaign, the 
effort to confuse and divide 
the Democrats succeeded. 

Dirty tricks and leaks of 
inside information, much 
of it apparently by Nixon 
committee spies, made it 
more difficult, for Muskie to 
raise money—the 'most  

pressing problem of his cam-
paign from the outset—
Bernhard told the commit-
tee. 

In addition, the dirty 
tricks created suspicion 
within the 'staff to the point 
where members were told 
"only what was indispensa-
ble for their function," Bern-
hard said. "There is no 
question that as a result of 
these constant' leaks of in-
formation . . . we began to 
run something in the nature 
of maybe a police state for a 
while" within the Muskie 
campaign, Bernhard said. 

Muskie's early campaign 
was designed around the 
theory that he was at his 
best answering questions, 
even from unfriendly audi-
ences, to demonstrate that 
he could remain "cool" un-
der stress, Bernhard said. 

After several appearances 
during which the staff de-
tected a pattern of hostile 
questioning centering on 
four subjects—abortion, am-
nesty, marijuana and gay 

\ liberation—the strategy was 
changed, Bernhard told the 
committee. The questions, 
he said, "seemed!'to be 
planted" and usually .came 
from persons who had an 
ability to drown out other 
questions. Earlier testimony 
from Nixon committee 
agents revealed that they 

had planted hostile ques-
tioners at Muskie rallies. 

Muskie changed his ap-
proach, Bernhard said, be-
cause he was not being 
given an opportunity to 
present his views on the is-
sues. "It was impossible be-
cause we heard the same 
questions, people were not 
asking about defense spend-
ing and they were not ask-
ing about Vietnam, and they 
were not asking about prob-
lems of the responsiveness 
or unresponsiveness of gov-
ernment. What they were 
doing was raising these 
same four questions time 
and time again." 

Bernhard said that he and 
others on the Muskie staff 
assumed that the questions 
were planted by the cam-
paign staff of Sen. George 
S. McGovern (D-S.D.). "It 
did not generate a warm 
feeling toward Sen. Mc-
Govern or his staff," by the 
Muskie staff, Bernhard said. 

Although Bernhard said it 
was difficult to analyze pre-
cisely what the effect of the 
dirty tricks was on Muskie's 
failure to win the nomina-
tion, he attributed part of 
Muskie's inability to win a 
majority of the vote in New 
Hampshire primary to dirty 
tricks played on Muskie in 
Manchester, the state's larg-
est city. In addition, Bern- 

hard said dirty tricks in Flo-
rida undermined Muskie's 
attempts to woo supporters 
away from Sen. Hubert H. 
Humphrey (D-Minn.). 

Besides costing Muskie 
the support of potential 
backers, fraudulent advertis-
ing in Florida forced the 
Muskie campaign to divert 
its scarce money to answer 
attacks on Muskie that had 
appeared throughout the 
state, Bernhard said. 

Early in the campaign, as 
far back as the summer of 
1971, Bernhard said, a basic 
schedule for the Muskie 
campaign, reflecting its 
strategy, was stolen from a 
staff member. As a result, 
adjustments had to be made 
in strategy and scheduling, 
Bernhard said. 

Bernhard's firmest recom-
mendation to the committee 
was that it draft legislation 
to change the method of 
campaign 	financing. 
"America deserves candi-
dates who have enough time 
to consider the issues, 
enough funds to present 
their views to the voters and 
to compete equally on the 
merits—not men who make 
the best fund-raisers, be-
cause they appeal to particu-
lar interest groups, or be-
cause they are in a position 
to put pressure on people 
with money," Bernhard said. 


