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€m= as Democratic pe nob?ﬁmzm see eye
to eye on Watergate. They think it
proves that Mr. Nixon is in trouble be-
cause he relied on “amateurs” to run
his re-election campaign rather than
on “tested” politicians.

The general line is that the “old reg-
ulars” would never have planned or
approved an operation as bizarre as
Watergate, which may be true up to a
point, but it is not proof, as the “pros”
cortend, that the amateurs don’t know

how to run highly msnnmmmmﬁ national

campaigns.

Painful as it is to m%ﬁﬁ the outcome
of the 1972 election demonstrated that
the White House iconologists are mas-
ters of modern image-making. All the
lessons of Watergate will be in vain if
this is not acknowledged, and if the
public is indifferent as to how it was
done. )

The plain, albeit unpalatable, fact is
that Mr. Nixon’s so-called amateurs,
many of them former advertising men
steeped in the techniques of Madison
Avenue, did produce last year one of
the greatest U.S. landslide victories of
all time, even though their candidate
has never been an appealing personal-
ity.

Joe McGinnis, in “The Selling of the
President,” told how it was done in
1968, but that was a simple, unsophisti-
cated operation compared with the su-
per snow job of 1972, Because of
Watergate, the hucksters are now be-
ing dismissed as bumblers, but had it
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Watergate, .all the “hucksters would
now be rated as political geniuses, as
they were just after the November
election.

The old-line politicians, it is true,
probably would have instinctively
shied off from bugging the Democratic
National Committee headquarters, but
then, instinctively, they also would
have shrunk from some of the techni-
ques that did so much to convert a 43
per cent eyelash winner in 1968 to a 60
per cent landslide victor in 1972.
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- that would counter the belief that he

was ‘cold.” ” -

Their advice was good. Their warm-
hearted hero easily won re-election, af-
ter which he permitted  Chapin, Colson
and Klein to resign. They had all lost
their usefulness mS. one reason or an-

other.

In the wake of Watergate, other top
Nixon leaders have been liquidated,
notably Jeb Magruder, the deputy
chairman of CREEP (the Committee

“After Watergate is forgotten, the campaign tech-

smasom. of the Nixon-hucksters will be remembered

and, worse, no doubt imitated.”

David Wise, in “The Politics of Ly-
(recommended reading for
everybody), observes that Mr, Nixon,
like all modern Presidents, “was con-
cerned about his image.” Wise discov-
ered that within the White House “the
problem was handled by the Image
Committee, then composed of Commu-
nications Director Herb Klein, special
counsel Charles Colson and deputy as-
sistant Dwight Chapin.”

The existence of the committee was
little known. Its title was wholly se-

for the Re-Election of the President).
Magruder has confessed to a principal
role in the Watergate raid and the sub-
sequent coverup, but he is still proud
of the campaign that put over Mr.
Nixon so successfully.

“In spite of what’s been said about
poor old CREEP,” Magruder notes,
“we did a hell of a good job. We got
the message to our people, and we got
them out to vote, The substantive work
we did in that campaign—the work
with.computers, telephones and direct

_ secticide.’

Alas, it is all too true. After Water-
gate is forgotten (God forbid), the cam-
paign techniques of the Nixon-huck-
sters will be remembered and, worse,
no doubt imitated. The old-line politi-
cians may be more prudent than the
upstarts they despise, but most of

. them know little about the Madison

Avenue methods and - the Orwellian
double-speak that have won the last
two national elections.

Next to the President, the most im-
portant man in the White House was
H. R. Haldeman, former J. Walter
Thompson vice president and once the
account executive for Black Flagg in-
Dwight Chapin, former
White House appointments secretary,
came from the same ad agency. Before
Chapin and Haldeman were ousted,
the former said, “It’s easy to knock an
adman, but a good advertising man is
a good marketing man, and he knows
what’s going on.”

When Magruder, another young
huckster, was being cross-examined by
the Ervin investigating committee,
Sen. Lowell Weicker (R-Conn.) asked
the witness if he would agree that, left
to themselves, the Constitution of the
United States and the American peo-
ple were equal to the task of govern-
ing within legal means and legitimate
ends. The repentant Magruder replied,
“Senator, I couldn’t agree with you
more—now.”
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