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Memo From 
John J. Miller 

ONE OF THE ONLY visitors Martha Mitchell is seeing 
these days at her posh Fifth Avenue apartment in 

New York is a prominent medical specialist who's frantic- 
ally trying to keep Mar-
t h a 's "nervous stomach" 
from developing into a full 
scale ulcer. 

Automobile bumper stick-
ers are popping up around 
the Big Town that read: "HI 
. . . I'm Martha . . . Fly me 
to Watergate!" . . . With 
everyone trying to get into 
the act about Watergate, it's 
no wonder that there's even 
a new young stripper who's 
calling herself Watta Gate. 

Meanwhile, as if he didn't 
already have enough t o 
think about, Jeane Dixon, 
the famed future teller, sat 
down and wrote Richard M. 
Nixon a long, painfully de-
tailed letter telling the Pres-
ident all about how she pre-
dicted the entire Watergate 
fiasco in his administration 
way back in 1968—long be-

fore anyone else even knew there was going to be the 
famed Nixon landslide re-election in '72. 

Dixon says she told the President in her letter that "foreign governments" manipulated the Watergate scandal and that two of the personalities now involved are actually ' "double agents." 

She also assured Nixon that despite all the grim cir-
cumstances he's facing, including "talk of impeachment," 
that everything's going to work out OK for him. 

The management of the Watergate in Washington, 
D.C. reports that all its recent publicity has brought hordes of souvenir seekers down on the apartment-hotel 
complex. The mobs searching for Watergate mementoes 
have thus far cost the management over $100,000 in stolen 
ash trays, stationery, towels and just about everything else that isn't nailed down. 

The only thing the Watergate management is smiling about at all these days is its liquor store, which sells the hotel's own brands of liquor with "Watergate" fully embla-
zoned across the labels. 

All the Watergate labeled brands have been selling-out 
almost daily. 

IANA ROSS will pick up more than $500,000 for mak- 
ing a fast concert tour of Japan in July. 

Diana's "Lady Sings The Blues" has been doir,  - 
mite box office business 
there and the current public 
demand for her to appear '- 
Japan is incredii-o 


