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On the eve of his 47th mﬁn?_wamm@_ as Director of

‘the Federal Bureau of Investigation, time may final-

ly have caught up with J. Edgar Hoover.

- Until now, the very idea of tarnishing this liv-
ing legend was unthinkable. But a series of embar-
rassments over the past six months has opened
Hoover, 76,and the Bureau, 62, to an unprecedented
burst of criticism. How vulnerable is Hoover? -

Inits cover story this week, Newsweek finds that

both the Director and the Bureau still enjoy enor-

mous public support. Yet surprisingly, the special

Newsweek-Gallup poll finds that a clear majority

of Americans also believe that the time has come
for him tostep down. - ! %
When he takes that step, an era will go with him.

The question now that only he can settle is when

the next era will begin.
- Newsweek hints when that might take place,

~and profiles the candidates most likely to succeed
‘their fabled chief. ~

Here, too, is the full account of how the world’s
most glamorous—and usually effective —secret po-

In Newsweek this week, you can also read (page
47) why South Africa’s apartheid policy may have
become a boomerang that is uniting blacks for in-
dependence. Incidentally, has the black race been
genetically shortchanged in intelligence? See (page
69) the controversy over a move by several distin-
guished scientists to discover whether certain racial
genes determine intelligence. |

Read (page 77) why “benign neglect” may in-
deed prove a workable policy for coping with Amer-
ica’s balance of payments problems. Or (page 74)
why celibacy among Catholic priests today is only
one of many crises that confront the Church, the
entire folklore of which suddenly seems to contra-
dict the modern cleric’s deepest Christian instincts.

-Here is the unique editorial environment that
has made Newsweek vital reading for almost 16
million men and women worldwide each week—
and led advertisers in 1969, and again in 1970, to
make it the leader in advertising pages among the
newsweeklies; indeed, among all U.S. magazines
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the Federal Bureau of Investigation, time may final-

ly have caught up with J. Edgar Hoover.

~ Until now, the very idea of tarnishing this liv-
ing legend was unthinkable. But a series of embar-
rassments over the past six months has opened
Hoover, 76, and the Bureau, 62, to an unprecedented
burst of criticism. How vulnerable is Hoover? -
Inits cover story this week, Newsweek finds that
 both the Director and the Bureau still enjoy enor-

mous public support. Yet surprisingly, the special
Newsweek-Gallup poll finds that a clear majority
of Americans also believe ::: 5@ :Bm has come

for him to step down.

When he takes that step, an era will go with ?B |
The question now that only he can mm:_n is when

9@ next era will begin.
- Newsweek hints when that might take place,
and profiles the candiddtes most likely to succeed
~ their fabled chief. ~

Here, too, is the full account of how the world’s
most glamorous—and usually effective—secret po-
lice force operates, more with standard office red
tape than with the physical heroism so strongly asso-
ciated with it in the movies: an operation in which
tons of paper work occupy agents more than target
practice, and in which the Bureau’s own thick Goow
of regulations sometimes provides more of a check
on its activities than does the law of the Jand.

47) why South Africa’s apartheid policy may have
become a boomerang that is uniting blacks for in-
dependence. _:oaﬂ:;:,, has the black race been
genetically shortchanged in intelligence? See (page
69) the controversy over a move by several distin-
guished scientists to discover whether certain racial
genes determine intelligence.

Read (page 77) why “benign neglect” may in-
deed prove a workable policy for coping with Amer-
ica’s balance of payments problems. Or (page 74)
why celibacy among Catholic priests today is only

‘one of many crises that confront the Church, the

entire folklore of which suddenly seems to contra-
dict the modern cleric’s deepest Christian instincts.
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‘Here is the unique editorial environment that
has made Newsweek vital reading for almost 16
million men and women worldwide each week—

“and led advertisers in 1969, and again in 1970, to

make it the leader in advertising pages among the
newsweeklies; indeed, among a// U.S. magazines
with a circulation of a million or more. In 1969 and
1970, the nation’s top 25 advertising agencies
placed more of their clients” advertising pages in
Newsweek than in any other magazine. And the
first quarter just passed has been the biggest for
advertising revenues in Newsweek's history.

Newsweek —the world’s most quoted newsweekly.



