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He has managed to keep the
FBI and Fgmmq independent
and powerful through sz ad-
ministrations. And his genius
1s that he has known exactly
howtodoit. |
Yet increasingly heavy criti-
cism of J. Edgar Hoover, the
“nearest thing to an icon in
American life)” is coming from
within the governmentitself.
~ This week Life describes the

Eocsﬁsm oosﬂ.oéwm% Sur-

rounding the man and the insti-

tution he created.
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‘But Life doesn't stop there. It
goes into the what next, what

if, and what then. It’s a com-

plete job because that’s the

kind of job Life does. |
And because it does, Life
works harder for the reader
and for the advertiser. |
People read Life for informa-
tion and insights they justdon’t
get anywhere else. They think
about what they're H.mm%smw
and they remember. .
And, as an advertiser, isn 't

that exactly what you émi
out &.. Life?
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