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CAMPAIGN '96 

Dole Hits the Jackpot in :\ 
Wary of Taxes, Gaming Industry Puts Money on GO 

vada 
Front-Run 0j  

By Blaine Harden 
Washington Post Staff Writer 

The Nevada-based gambling indus-
try, wary of federal taxes and stalked 
by an increasingly powerful populist 
backlash, has singled out Senate Ma-
jority Leader Robert J. Dole (R-Kan.) 
as its favorite presidential candidate. 

The contributions to Dole are part 
of an abrupt about-face in the party al-
legiance of the gambling industry, 
which has long been loyal to Demo-
crats. 

"First, you see a big growth in the 
amount of money given by the gam-
bling industry. Secondly, you see a ma-
jor shift to Republicans. Money for the 
Republicans has more than tripled" 
since the 1994 congressional election, 
said Ann McBride, president of Com-
mon Cause. 

Dole opposes any federal tax on the 
gambling industry. The Clinton admin-
istration briefly considered imposing a 
4 percent tax on gambling revenue 
two years ago, as a way of paying for 
welfare reform. The plan was quickly 
dropped after word of it leaked, alarm-
ing the congressional delegation from 
Nevada. 

Figures compiled by the Center for 
Responsive Politics, a nonpartisan 
group that studies the role of money in 
politics, show how much Dole's fund-
raising efforts owe to Nevada, a state 
dominated by the casino industry. 

During the first nine months of last 
year, individuals from Nevada gave 
more than twice as much money to 
Dole's campaign as they did to the 
combined campaigns of President Clin-
ton and six other Republican presiden-
tial candidates, according to the cen-
ter. 

Dole received $398,715 from do-
nors who listed Nevada as their home 
state, while all the other candidates 
combined received $134,815, the fig-
ures show. 

Most of Dole's Nevada money was 
raised last June at a lunch organized by 
casino kingpin Steve Wynn, chief exec-
utive and chairman of the board of Mi-
rage Resorts. 

Dole attended the lunch, held at 
Wynn's private Shadow Creek golf 
course outside Las Vegas, one day af-
ter traveling to Los Angeles to criti- 

cize the exploitative values of the en-
tertainment industry. The lunch—
counting donations from Nevadans, 
residents of other states and political 
action committees—raised $478,000. 

"One should conclude that those 
contributions are an out-and-out ex-
pression of Nevadans' opposition to in-
creased federal taxes [on the gambling 
industry] as proposed by the Clinton 
administration," said Christina Martin, 
Dole's deputy press secretary. 

"Bob Dole is a good, solid-thinking, 
middle-of-the road Republican," Wynn 
said in a recent interview at his Mi-
rage Hotel in Las Vegas. He explained 
that he arranged the fund-raising lunch 
at the request of his close friend John 
Moran, Dole's finance chairman. 

Wynn, who is often credited with 
having saved Las Vegas by selling 
gambling as a sort of Disney entertain-
ment, did much more than throw a 
lunch, according to figures from the 
Center for Responsive Politics. 

A healthy chunk of the money 
raised at the lunch—about $89,880—
came from executives who work at 
Wynn's three Vegas-based hotels, as 
well as from their families, according 
to figures compiled by the center. 

Thousand-dollar donors included 
Wynn, his wife, Elaine, his mother, 
Zelma, his brother Kenneth, and his 
daughter Gillian, according to the cen-
ter's figures. 

Alan M. Feldman, a spokesman for 
Wynn, said yesterday that Wynn gave 
the Dole campaign a list of people to 
invite to the lunch that included a 
number of Mirage company execu-
tives. Feldon said, however, that no 
one was ordered to attend the lunch. 

In the first half of last year alone, 
according to Common Cause figures, 
gambling interests gave almost five 
times as much to Republicans 
($156,000) as to Democrats 
($35,000). 

This year's presidential campaign is 
unfolding during a season of tumult for 
the gambling industry. 

It has enjoyed astonishing growth, 
with profits more than quadrupling 
since 1988, a period during which 19 
new states legalized casinos. Casinos 
raked in $18.3 billion in 1994, more 
than Americans spent that year on  

movie tic ets, theater, opera an,_ 
music con erts combined. 

Taxes • e a key issue. CasinostAY 
federal a d state corporate ineme 
taxes, as ell as state gambling t4itq, 
which ranee from 5.6 percent in N_04- 
da to 20 a-rcent in Illinois. But thee
is no federal tax specific-ally on gam-
bling. Ga bling executives sayzanY 
new fed- tax would bankrupt th'e4- 
dustry. 

William Thompson, a professo* 
public a' 	stration at the Univ 
of Nevada Las Vegas and an elq3erk‘bn 
casino • 	ces, says that's not 
"The industry could afford a 4 pert 
tax. It wo d pinch, but they courepf-
ford it," e said. Casino profitse 
about dou le the average of AmenCan 
industry. 

Since 1 e 94, a grass-roots anti-gam-
bling mo ement has all but stopped 
the indu ry from expanding. Con-
cerns abo t compulsive gambling; po-
litical co ption and the canni bili4a- 
tion of 	ting businesses have found 
their way to Washington. There is bi-
partisan s pport in Congress, and fiaiin 
Clinton, fir a bill that would create a 
c,ommiss to study gambling's social 
costs. 

Dole, o says he discourages.peo-
ple from gambling, supports ,ti at 
study, whi h is likely to be voted-ontjn 
March. 

Wynn d other gambling industry 
executiv , however, say they believe 
the study will be biased by anti-gam-
bling mo sts in Congress. Wynn sin-
gles out ep. Frank R. Wolf (R-Va.), 
principal 1 ouse sponsor of the garn-
bling stud , as an enemy of the indus-
trY. 

"I think 't is annoying to have sortie-
one who i. your foe use the goYern-
ment to i onduct a public-relations 
campaign against gaming, which is 
what I 	Frank Wolf wants tO.dO," 
said W_ 	who is often described as 
Nevada's -ingle most powerful man: 

FOR MOR : INFORMATION 41  
For a list of Dole campaign 
contribute rs by industry, see Digital 
Ink, The 'ost's on-line service. To 
learn ab t Digital Ink, call 
202-334-4 '40. 


