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P
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b
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ts' b
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o
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ur research tools and techniques are uniquely 
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ple, direct, and efficient. 
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o
d
s an

d
 serv

ices m
ad
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creased sales, m
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n
d
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o
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p
o
rtan

t o
f all : w

ith
 in

creased
 

p
ro

fits an
d
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in
g
s to

 o
u
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ts, w
e, in

 tu
rn

, 
are enabled to rew
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en
t in
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iv

in
g

 u
s y

o
u

r h
o

n
est o

p
in

io
n

s. 

It is just this candid hope of doing each other 
som

e good that prom
pts our forthright, m

anner-
of-fact announcem

ent in the new
spapers. 

M
O

N
E

Y
—

S
P

A
R

E
 T

IM
E

 O
P

P
O

R
T

U
N
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Y
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E
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 C
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T
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b
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m
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u
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p
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u
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o
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X

P
E

R
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N
C

E
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. D

etails fro
m
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E

S
E

A
R

C
H

 6
6
9
, 

M
ineola, N

. Y
. 11501 

Y
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e p
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r all o

p
in
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n
s receiv

ed
—

a 
m

in
im

u
m
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f $

1
.0

0
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r as m
u

ch
 as $

1
0

0
.0

0
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r 
m

ore depending upon content and tim
e involved 

in
 p
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arin

g
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em
. 

T
o us at W

orld F
ield R

esearch, how
ever, this 

is good m
oney w

ell-spent. 
W

hy? B
ecause only thus can w

e ensure con-
sum

er cooperation and active, broad-based con-
sum

er participation in all our research projects.  
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esearch, incredible as it m
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arly

 1
9
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9
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e b

o
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o
m

 o
f B

o
n
n
e 
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F
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o
o
d
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—
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Y
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 p
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f p
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 b
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 m
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k
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g

 a v
ast n

u
m

b
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o

o
l fo

r scien
tific ev

alu
atio

n
 o

f m
ark

et 
potential. 

B
riefly

 p
u

t, R
esearch

 fo
r th

e p
eo

p
le, b

y
 th

e 
people, of the products people use and consum

e. 

It seem
ed

 o
b
v
io

u
s th

at su
ch

 a R
esearch

 fa-
cility

, if it co
u
ld

 b
e tran

slated
 to

 reality
, co

u
ld

 
w

ell provide a crystal ball—
or a sounding board 

—
for A

m
erican industry. 

T
h
u
s reaso

n
ed

 th
e B

o
ard

 o
f D

irecto
rs o

f 
B

onne S
ante: the idea w

as fully in consonance 
w

ith
 th

eir o
w

n
 lo

fty
 id

eals—
to

 fin
d
 o

u
t w

h
at 

p
eo

p
le lik

e to
 b

u
y
 fo

r th
eir n

u
tritio

n
al w

ell 
being. W

hy not give it a trial? A
 new

 division—
F

ield R
esearch E

dible Inquiry D
evelopm

ent—
w

as form
ed to pilot the project. 

A
fter n

early
 six

 y
ears o

f in
ten

siv
e m

ark
et 

studies covering diverse products, and expendi-
tures of several thousands of dollars, the F

ield 
R

esearch C
orrespondent m

ethod of product re-
search w

as finally evolved. 
In close cooperation w

ith its parent com
pany 

an
d
 affiliates, F

ield
 R

esearch
 E

d
ib

le In
q
u
iry

 
D

evelopm
ent had at last been able to prove con-

clu
siv

ely
 th

at its p
rag

m
atic m

eth
o

d
 o

f m
ark

et 
research, through the use of lay F

ield R
esearch 

correspondents, w
as as efficient a scientific evalu-

atio
n
 o

f m
ark

et p
o
ten

tial as an
y

 o
th

er m
o

re 
conventional and m

ore expensive canvasser type 
of determ

ination. 
In

 co
n

fo
rm

ity
 w

ith
 eth

ical m
ark

et research
 

co
d

es, co
rp

o
ratio

n
 d

iv
isio

n
al asso

ciatio
n

 w
as  

4 subsequently severed and the research operations 
in

co
rp

o
rated

 in
to

 th
e m

o
re in

clu
siv

e n
am

e o
f 

W
orld F

ield R
esearch, Inc. 

In the sum
m

er of 1965, the all-im
portant task 

o
f creatin

g
 a b

ro
ad

 n
etw

o
rk

 o
f co

rresp
o

n
d

en
ts 

w
as activ

ely
 tak

en
 u

p
. A

d
v
ertisem

en
ts w

ere 
posted for enrolling F

ield R
esearch C

orrespond-
ents. T

here w
as no charge for this privilege and 

h
u

n
d

red
s o

f reg
istran

t fo
rm

s w
ere m

ailed
 an

d
 

p
ro

d
u
cts sam

p
led

—
w

ith
 p

o
o
r resu

lts. 9
8
%

 o
f 

those polled kept the products and never replied. 

E
arly in 1966 the decision w

as m
ade to charge 

a nom
inal am

ount ($1.00) in order to elim
inate 

the m
erely curious and the lethargic. A

pparently 
$1.00 w

as a m
ere peccadillo to invest for m

ost 
p

eo
p

le, fo
r o

n
ly

 a few
 cared

 to
 rem

ain
 in

 th
e 

program
 after receiving products obviously m

ore 
valuable than the $1.00 rem

ittance. 

B
y

 th
e su

m
m

er o
f 1

9
6

6
, it b

ecam
e ap

p
aren

t 
th

at th
e p

ro
g
ram

 called
 fo

r rad
ical rev

isio
n
 if 

it w
ere at all to

 attract a su
b

stan
tial n

u
m

b
er o

f 
reg

istran
ts w

ith
 serio

u
s in

ten
t. P

ro
fessio

n
ally

 
processing registration form

s exceeded the cost 
of $10.00 for each such registrant. It w

as unfair 
to the C

om
pany as w

ell as to our serious corre-
spondents to burden them

 w
ith useless costs. 

E
n
ro

llm
en

t fee w
as th

erefo
re k

ep
t at $

5
.0

0
 

in order to offset—
at least partially—

m
ounting 

p
ro

cessin
g

 co
sts, w

h
ich

 w
ere alread

y
 tw

ice as 
m

u
ch

. U
n

d
erstan

d
ab

ly
, th

ere w
ere far few

er 
reg

istran
ts at first, b

u
t th

ese w
ere serio

u
s an

d
 

now
 the program

 began to take hold w
ith results 

far beyond initial expectations. R
esponse w

as, 
and continues to be, splendid and spontaneous. 
H

u
n
d
red

s o
f p

erso
n
s—

m
en

 an
d
 w

o
m

en
 o

f all 
ag

es an
d
 d

iv
erse o

ccu
p
atio

n
s—

fro
m

 all o
v
er 

th
e co

u
n
try

—
are alread

y
 en

ro
lled

 w
ith

 u
s as 

F
ield R

esearch C
orrespondents. 

H
u
n
d
red

s m
o
re are cu

rren
tly

 en
ro

llin
g
. W

e 
value their confidence—

and w
elcom

e their par-
ticip

atio
n

. It tak
es all so

rts to
 m

ak
e a ,C

o
n

-
sin

n
er's W

o
rld

; an
d
 fo

r m
ean

in
g
fu

l m
ark

et 
research, all consum

ers' opinions—
yours no less 

—
do count. 


