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The Federal Communi-
cations Commission yes-
terday announced a funda-
mental review of its fair-
ness doctrine the rule that 
broadcasters must give 
different sides of contro-
versial issues. 

The FCC said the pur-
pose of the study is to see 
if the rule is working as 
well as It should. 

In one instance, the rule 
was applied to require 
that broadcasters carrying 
cigarette advertising also 
carry, free of charge, an-
tismoking ads stressing 
health hazards, Cigarette 
ads are now banned from 
the airwaves by law, while 
environmentalists 	press 
for antipollution ads to 
counter ads for gasoline, 
cars and detergents. 


