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P Anthrax aligns
with Elektra
Speed metal leader Anthrax

signs with Elekira Records in
amultimillion-dollar deal.

§
to ‘Bombay’
Emilio Estevez will starin Dis-
ney's "Bombay," a family pic
directed by Stephen Herek.

EJ Exhib wins
antitrust round

The Supreme Court refused
to killa Santa Cruz theater's
antitrust suit against UA.

K carpenters
get close to U

John Carpenter and wife
Sandy King have inked a di-
recting/producing pactat U,

El carson opens
syndie vault

Syndie rights to ““The Tonight
Show" from 1981 through
Johnny Carson's final show
are up for grabs.

EXMCA/U takes
‘Fievel’ sell-thru
MCA/U will market""An
American Tail: Fievel Goes

West" a1 $24.95in a promo-
tion with the Postal Service.

Prime time viewership was flat
or declined last year [or top
basic cable nets.

[7] New Line tops
Spirit hopefuls
New Line Cinema has been

nominated for nine Indepen-
| dent Spirit Awards.

19911S THIRD-BESTB.0. YEAR

Final take of $4.85 hil 3% less than ’89-90; tix sales fall 8%

BYAD.MURPHY

The final United Siates 1991
film box office tally is put at $4.83
billion, down about 3% from the §5
billion level of 1989-90,

The closeness of the 1991 figure
masks a truly manic-depressive
year in which ticket sales fell 8% ro
a 15-year low of 968.5 million.

The good news was that 1991
ended with a record holiday season
take near $741 million (up more

than 4% [rom §711 million a year
earlier), and the year opened witha
record first quarter of $1.035 billion
(up 17% from $898 million in
1990).

The bad news was a depressed
spring, a terrible summer (mostly
in the second half of that season)
and a sluggish autumn period lack-
ingany major hit.

But when the dust settled, the
full year tally wasn't badly off, con-
sidering the spectacular B.O. ac-
tion in 1989-50.

The 1991 B.O. gross is the third
highest an record.

Important 1o remember about
1991 (or any other down year, for
that matter) is that there was no
lack of major hits. As previously
reported, seven films last year took
in mare than §100 million.

What really makes a year rela-
tively soft is the lack of B.O.
strength in the sub-blockbuster
strata—films that get (o $50 mil-
lion instead of $60 million, or to
540 million vs. $50 million, etc,

Such B.O. weakness can always be
attributed to & lower grade of qual-
ity in the films themselves.

The added factor in 1991 can,
arguably, be the effects of the pro-
longed national recession. As his-
tory shaws, the film box office has
never been recession-proof; in-
stead, it has been recession-
resistant, meaning that a decline
comes late in an economic slump
rather than early. Put another way,
a B.O. slump is one of the lagging

Turn to page 50

MGM 9-month net loss
zooms 258% to $233 mil

BYJUDYBRENNAN

MGM-Pathe continues to hem-
orrhage, closing its nine months
with a paralyzing net loss of
$233.22 million (or $3.8%9 ashare),
cutting 258% deeper from last
yenr's net loss of $63.2 million
(51.37).

Culprits blamed for the bloodlet-
ting are poorly performing films,
huge litigation costs, interest ex-
Esnse on bond and increased bank

rrowings and a8 $48.8 million
writedown in reserves to cover hid-

den multimillion-dollar deals
scored under ousted chairman Gi-
ancarlo Parretti's management.
The writedowns were taken during
the first quarter.

Third-quarter results were also
gouged by poar performers at the
box office and by hefty legal fees
tied to the lengthy court battle re-
cently ended in Delaware. MGM's
key lender, Credit Lyonnais, which
has been keeping it afloat since
Parretti’s §1.3 billion buyout Nov.
1, 1990, was the victor in the five-
manth bartle with Parretti over

Turn topaged

r 1

“Fullyear 1990 . 55,021,800,000
“Fillyear 1989 ... §5,033.400,000

* one e less
—A.D. Murphy
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‘Cradle’ rocks
‘Hook’ out of
top B.0. spot

Lieberthal will
retire as chair
of Col Pix TV

BYBRIANLOWRY

Columbia Pictures TV chairman
Gary Lieberthal, ending more than
a year of speculation, announced
yesterday thar he will retire from
that position effective Feb. 29 to
relocate his family to Charlot-
tesville, V. Lieberthal has spent 15
years with the company and six as
its top television executive.

He will remain a member of the
board of parent Sony Pictures En-

i anda |

BYJOSEPH McBRIDE

‘DOCTOR’ DIRECTOR HAINES SEWS UP
FIRST-LOOK DEAL WITH TOUCHSTONE

BYCLAUDIAELLER

Director Randa Haines has en-
tered into @ non-exclusive first-
lock agresment with Touchstane
Pictures, the Disney label for which
she recently helmed the William
Hurt drama “The Doctor.”

The 18-maonth accord provides
that Haines will develop projects to
direct, working with material she
finds both via the studio and
through her own channels.

Disney/Touchstone prexy
David Hoberman said the arrange-
ment grew out of a successful col-
Iabaration on “The Doctor,” not-
ing, “"We like being in business
with her and she likes being in busi-
ness with us and we want to make
her next movie."

A pricrity project that both the

Disney brass and Haines are high

on making is one based on an origi-

nal idea of the director's.
Turn to page 46

[wumBERs |
" Playoffshares

for NBC, CBS

ST 51
The NBC Denver-Buffalo
game a 27.0
rating/55 share, up 16% in
rating and nine share over last
year's game, while Washing-
ton's scalping of Detroit on
CBS drew a 28.7/51, down
39 in rating but up one share.
Story, page 3.

With its opening shake, Buena
Vista's psychotic-nanny thriller
*“The Hand That Rocks the Cra-
dle” dethroned TriStar's “Hook,”
the national B.O. leader since its
debut Dec, 10.

Though the usual January slump
set in, it was a moderately good
weekend at the B.O. as the top 10
titles scored $51,597,872, down
4% from the noisy $53.804.654
collected by the leaders at this time
a year ago and off 26% from the
previous New Year's holiday week-
end’s torrid §70,142,590.

Also arriving over the weekend
was Universal's cop comedy
"Kuffs," which lacked up a re-
spectable fifth. Going beyond
showcases for the first time were
Fox's saga of LA. angst, "Grand
Canyon,”* which was a boffo ninth
in 364 neighborhoods, and
MGM's drug drama “Rush.”
doing an uninspiring 15th in 528
dens.

“Hook,"” like other family-

Turn io page 6

ter tathe
company, in addition to represent-
ing Sony on regulatory issuss in
Washington, D.C., which is a little
more than 100 miles from his new

home.
No successar was mentioned; it
was stated that Lieberthal and
Turn topage 48

CITYVISION INVESTORS
BATTLE BLOCKBUSTER

BYADAMDAWTREY

LONDON —A group of minor-
ity investors in Cityvision, the Unit-
ed Kingdom's largest video re-
tailer, will this week launch a bid to
stop the takeover of the company
by Blockbuster Entertainment
Corp., the U.S. video retailing
giant.

The counterbid is already
backed by more than 10% of
Cityvision’s shareholders and is
fronted by wo former Cityvision
executives—Ray Hipkin, who

Turn ta page 46
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High court greenlights
firstrun monopoly suit

WASHINGTON (AP) —The
U.S. Supreme Court has refused to
kill a Santa Cruz movic theater's
federal antitrust lawsult against
twao local competitors and & group
of film distributors.

The justices, without comment,
yesterday let stand a ruling that
said the lawsuit should go to trial.

The Movie, a two-screen theater
owned by Harold Snyder and his
two sons, David and Larry Snyder,
opened for business in 1984, It
sued United Artists Communica-
tions Inc., which operates five the-
aters in Santa Cruz, and the Nick-
elodean, o four-screen theater that
shows art films.

Movie's suit contends that
United Artists and the Nickelode-
on conspired to monopolize the
showing of firstrun movies in
SantaCruz.

The suit also alleges that various
film distributors joined in the can-
spiracy.

A federal judge threw out the
suit, but the 9th U.S. Circuit Court
of Appeals reinstated it last May.
The appenls court ruled that the

Movie had presented “specific
facts .., to support its fantitrust)
claims" and thata trial is required.

The Movie's two competitors
and the fiim distributors named in
the suit then sought Supreme
Courtreview.

Asked for its views on the dis-
pute, the Bush administration
urged the justices to reject the ap-

Wrongly used “perse”

The appesl said the 9th Circuit
Caurt had wrongly used a “per s¢”
ar automatic antitrust rule in de-
ciding whether the case should go
1o trial. The appeal said a “'rule of
reason” standard should have
beenemployed.

But government lawyers said the
appeals court's discussed the per
se rule “only after reversing the
district court's (antitrust) holding
on other grounds, and even then
based its discussion largely on os-
sumptions concerning whiat the ev-
idence mightestablish.”

The case is United Artists Com-
munications vs. The Movie, 90-
1897

CBS DOUBLES UP ON ‘STREET,
LINES UP INTERACTIVE SPEC

CBS News has doubled its arder
on the new prime ftime hour
“Street Stories” 1o eight cpisodes
and is planning an interactive hour
in prime time with input from citi-
zens following President Bush's
State of the Union address |an. 28.

The network also told visiting
TV critics that it will devote the
Feb. 5 episode of "48 Hours" o
the assassination of John Kennedy,
prompted by skepticism and dis-
cussion about the Warren Com-
mission’s findings spurred by the
Warner Bros. film “|FK." That
show airs on the first night of Ar-
hitron's February sweeps survey.

The extra episodes of “Strect
Stories” will carry the show
through mid-April and thus the
rest of the official 1991-92 TV sea-
son. The show will be pre-empted
o g

on three consecutive Thursdays
starting Feb. 6 to make room for
Winter Olympics coverage.

The interactive hour will focus
on the U.S. ccanomy, :mplovmg

to ‘Tonight’

Carson Prods. has put up for
grabs the syndication rights to
“The Tonight Show" and the
corresponding anniversary
LPufmm 1981 through Johnny

arson's final show in May, ac-
cording to the entertainer’s
agent, Ed Hookstratten.

A number of studios have ex-
pressed an interest in syndicat-
ing the episodes, which are ex-

to increase in value
when Carson departs.

Columbia Pictures Televi-
sion holds the rights to pre-
1980 “Tonight”" shows, which
it distributes in half-hour form
under the title “Carson’s Com-
edy Classics" and, in some mar-
kets, “The Bestof Carson.”

CPT also has the rights to
Carson's PI"I'HC time an-

niversary spex from 1979 to
1982, which the distributor in-
tends to repackage for syndica-
tion at next week's National
Assn. of Television Program
Executives convention (Daily
Variety, an, 13).

Hookstratten said Carson
Prods. hopes to conclude a syn-
dication deal for the past de-
cade of “The Tonight Show"
within the next year.

One potential bidder is Para-
maunt Studios, whose chair-
man, former NBC Entertain.
mient boss Brandon Tartikoff,
had sought to keep Carson in
the host chair.

— Jim Benson

Foothall scores hetter
90 shares for NBC, CBS

Both NBC and CBS ground out
higher shares than last year with
their respective AFC and NFC
football championship games Sun-
day in overnight markets, accord-
ing to Nielsen research.

The early NBC Denver-Bulfalo
game dragged down a 27.0 rating,
33 share in the 25 Nielsen metered
rna:km. up 16% in rating and nine
in share over Buffalo's rour last
year of the Los Angeles Raiders.

Onlyslightly hurt

BS, meanwhile, was only
slightly hurt b “fv its one-sided affair
this year, as Washington's scalping
of Detroit drew a 28.7/51, down
3% in rating but up one share com-
pared to the '90 NFC game, which
was boasted by the presence of the
New York Giants, home team of
the nation's largest TV market.

The NBC game was up by over |
million households compared 10
last year's contest, while CBS' total
houscholds were down more than
800,000. National ratings will be
available later this week.

The results and the pairing of the
two leaders in each division in
terms of record is a break for CBS,

which will hmdr.ut the Supe
Bowl on |an. 26. CBS is still sellmg
time in the game but said it would
be sold aut prior to the telecast.

CBS also has been fortunate to
have the late game the past two
weeks, leading directly into 60
Minutes” and resulting in huge
ratings for the vencrable news
magazine. The network averaged a
31 share in overnight markets Sun-
day for prime time.

In & twist, the Eye network was
also smiling over overnight ratings
on ABC for Saturday, when that
network scored big with its cover-
age of ice skating during a two-
hour prime time special. CBS s
planning skating—which boasts
strong appeal among female view-
ers—for 13 of 16 nights of its
prime time coverage of the Winter
Olympics, which begins Feb. 6.

In other ratings news, NBC's
broadcast of the Soap Opera
Awards (13.9/24) lified that net-
work 1o its best Friday perform-
ance in more than two years last
week, helping blunt the premiere of
CBS" new hour “Hearts Are
Wild."

NAB: Must-carry amustin cable bill

WASHINGTON — Broadcast-
ers are insisting that must-carry
protection be included in cable re-
regulation legislation, even if cable
operators were to agree that
broadcasters should | be compen-

consent format.

That was the word yesterday
from National Assn. of Broadcast-
ers spokeswoman Lynn McRey-
nolds, in response 1o a proposal
qﬂminfi‘Sundny by National Cable

sated through

Assn. prez James Moon-
M v, speaking at the Televi-

800-number technology p
by Call Interactive 1o enablz CBS to

' receive input from up to 300,000

citizens.

Connie Chung and Charles
Kuralt will host the special, which
will follow the Democratic re-
sponse to the president’s speech.

On more general matters, CBS
News president Eric Ober de-
fended the use of pool coverage of
news events to stretch network re-
sources and added that CBS s
“'going (o try to get past the photo
opportunities to the issues” with
itselection coverage,

Without divulging specifics, he

ined that the news divi-

also
sion would be “'comfortably close
I " n E x to break-even” for 1991 and ex-
pressed hope that it will be profit-
s —— able in the near future, possibly this
4 Finance year.
i ! Much of the conversation with
B Film Box Office the news officials focused on pool
coverage as well on as the [ootage
8 Regional Box Office used when President Bush col-
lapsed in Japan last week, since
13 Leners tothe Editor certain video wasn't
24 Obituaries “mc;:cUS nntwnrhby:hclnpa
: Andrew Heyward, exec pro-
39 Homevid Rentals Chart I | gucer of “48 Hours,” said the
Kennedy episode will be a neutral
50 Short Takes o of the record and o
a point-by-paint analysis iver
H E V ' E W s Stone's controversial film.
e T es— Ober also acknowledged that
0 1V CBS was coming into over-
night news game late, with a March
34 Fim | planned start date for its service.
. Ober said CBS would empha-
! 40 Legit sl‘;cdl‘m and overseas caverage as
.- = | much es. possible

with ﬂ\e_:gniqﬂ.

CARPENTER, KING SIGN NON-EXCLU
DIRECTING, PRODUCING PACT AT U

BYCLAUDIAELLER

rected his own script "' Someone's
Warching Me,” followed by the
Emmy-nominated telefilm " Elvis."”

Horror-suspense genre  film-
maker John Carpenter and his
wife, Sandy King, have inked a
non-exclusive directing/produc-
ing pact with Universal Pictures.

Under the deal's terms, Carpen-
ter will direct and King will pro-
duce at least one movie for the stu-
dio over the next two years and
enter into development of others,
including a remake of U's 1953
classic "The Creature From the

Black Lagoon."

Carpenter is currently in post-
production on the Chevy Chase-
Daryl Hannah comedy **Memoirs
of an Invisible Man,” which will be
released by Warner Bros. in
March.

He and King are also in the midst
of making a documentary about
Howard Hughes, to be included in
an anthology about men who
changed the world, titled “The Au-
diovisual Encyclopedia,” which is
being financed by Canal Plus and
produced by Telemax.

sion Critics’ Assn. press tour, said
cablers might grudgingly agree to
fork over coin to broadeasters via
retransmission consent only if the
industry were not also faced with ~
must-carry mandates.

McReynolds tossed cold water
on the Mooney proposal, saying
it's just not going to happen.

Both must-carry and retrans-
mission consent provisions are in-
cluded in pending Senate cable
rereg legislation.

Sponsors of the legislation have
insisted that must-carry be cou-
pled with retransmission consent
to ensure that weaker independent
stations are carried by cable.

In a related matter, NAB last
week sent several new spot ads 1o
local TV stations urging viewers to
support the cable rereg bill.

Carpent:r mﬂ c'l‘lcru:t and King

MCA Muunn Picture Group
chairman Tom Pollock said Uni-
versal is pleased to be continuing
its association with Carpenter,
whose track record at the studio

Stringer takes CBS’ losses in stride
as network eyes No. 1 slot for season

i ’ <ful
bothcreatively and financially.”

In & prepared statement, Car-
penter said he made two of his fa-
vorite movies, ““The Thing" and
“They Live," at Universal.

Additionally, Carpenter directed
Universal's 1987 horror film
"*Prince of Darkness" and directed
the popular “Halloween" series of
movies, plus the apocalyptic “'Es-
cape From New York,” “The
::5 " “Christine,"” "Sm-man.

“BlngubIcln Lictle China."

In ﬂn arenda, CITPM,

BYBRIANLOWRY

CBS/Broadcast Group presi-
dent Howard Stringer pradicted to
TV critics six months ago that his
network would be No. | in prime
time this season, and he wasn't
about to let a little thing like §450
million in losses rain on his parade
now that the Eye network is virtu-
ally certain to make good on that
claim.

“You're not going to make me
mismﬁglc, I'm sorry,” the quotable

executive said to the current tour of
television critics in Marina Del
Rey, citing CBS' No, | rankings in
prime time, daytime, Saturdav
morning and weekend sports as
signs that the network has much to
be happy about.

As for the massive losses associ-
ated with the more than §3.5 bil-
lion CBS has shelled out in sports
rights fees, Siringer said no one
could have foreseen the recession
when those deals were made and
that “‘at the time (the deals) gener-

Turn topage 45
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The Addams Family (Par) 14 150,169 —45% 8 65 91 11 192,212 —28% B 63 80 13 102525 —35% B 65 75
Cape Fear (U) 15 112,071 —46% 9 48 68 13 156,099 —36% 9 50 75 14 76,388 —35% 9 48 60
My Girl {Col) 13 150624 —53% 7 72 86 16 56,720 —50% 7 30 G2 15 66,756 —44% 7 57 64
Rush (MGM)] 11 229,087 - 3 59 4 12 180,503 - 3 3B 3 " 142,168 - 3 45 -
EDI regions iracked are 5 follows: LOS ANGELES — About 1200 screens daily in California from San Luis Obispo and Bakersfield south, plus screens in Arizona and southam Nevada. NEW YORK — About 800
screans dally in matropalitan New York. including parts of New Jersey and Connecticut. DALLAS — About 1200 sereans daily in Texas and New Mexico mmuu—mmu.r J

:Tom_atoes’ delectable on coasts; ‘Song’ getting tuneup in L.A.

BYAMYDAWES

“Fried Green Tomatoes™ be-
came the most popular dish on the
limited-release menu this weekend
a5 Fox took "Grand Canyon”
wider, Miramax's romantic Irish
saga “Hear My Song” is picking
up a bit of steam, but post-holiday
biz softened for most other pixina
frame that saw no entries in exclu-
sive relense.

The following are actual earn-
Ings over the three-day weekend
for films playing on an exclusive
basis (up to three screens) in LA,
and New York.

LOS ANGELES

“Fried Green Tomatoes' (Uni-

versal) tasty $21,083 in third serv-
ing at AMC Century 14, down
13%; plus $12,143 at Universal
City, down 27%, and $12,546 at
GCC Beverly Connection, down
38%.

“Hear My Song™ (Miramax)
aperatic $14.188 in third perform-
anceat Music Hall, up 4%.

“‘Until the End of the World"
(WB) stout $10,070 in third Nuart
weekend, down 39%.

“Life Is Sweet" (October
Films) surging 41% based on crit-
ics’ awards to $8,661 at Goldwyn
Pavilion in second moveover week-
end,

“The Inner Circle”” (Col) down
53% in third Century Plaza outing
t0 57,640,

“Rhapsody in August™ (Orion
Classics) lyrical $6,733 in third un-
spooling at Royal.

“High Heels" (Miramax) tap-
ping out §6,690 at Fine Arts in
fourth weekend, down 33%; plus
$4.833 in fourth at Goldwyn Pavil-
ion, down 30%.

"Madame Bovary" (Goldwyn)
OK $5,849in third Goldwyn Pavil-
ion weekend, plus 54,047 at Cin-
eplex Beverly Center, down 51%.

“Europa, Europa™ (Orion

Clagsics) gaining 41% i 16th
Monica weekend to §3,360.
“The Double Life of

Veronique” (Miramax) fading in
fifth at Goldwyn Pavilion to
§3,843, down 10%.

TAIL’ SELL-THROUGH TAG TO BE $24.95 IN MARCH

BY MARC BERMAN

Fievel goes sell-through March
19,

MCA/Universal yesterday an-
nounced a $24.95 suggested rotail
price for “'An Amerlcan Tall: Fievel
Goes West" and a promotional tie-
in with the LS, Postal Service. It's
the third such tie«in for MCA/U
and the Postal Service.

Marketing plans also involve a
$5 rebate for consumers who pur-
chase “Fievel Goes West" and one
of 20 cther MCA/U titles.

The releass plans were an-
nounced at the Gene Autry West-
ern Heritage Museum, with Autry
himself in attendance, along with
200 underprivileged children
whom MCA/U had invited to
lunch and a screening of the ani-
mated film.

The Postal Service tie-in in-
volves Western Americana
stamped envelopes available to the
public beginning in April. The en-

velopes feature a saddle designand
29¢ imprint.

The availability of the envelopes
will be mentioned on *'Fievel”
point-of-purchase materials that
MCA/U will distribute to its ac-
counts, Conversely, about 33,000
post offices will display posters for
the vidcassette release.

Qutgoing Posimaster General
Anthony Frank described the ar-
rangement as "'a very low-key joint
venture.”

Though Frank recently an-
nounced he will be returning to the
private sector, MCA/U exex said
they expected no change in the
company's relationship with the
Postal Service, as the execuiive
staff there is now well-schooled in
the ways of homevideo, through
the Postal Service's various cross-

mational arrangements with

CA/U and P,

“An American Tail" which has
sold 2.2 million units, and “The
Land Before Time," with more
than 4 million units todate,

The multimillion-dollar marker-
ing budget, according to Kairey,
includes advertising an network,
cable and spot TV; print advertis-
ing; and point-of-purchase materi-
als, including convertible floor/
countertop displays that hold ei-
ther 48 or 24 cassertes,

Kairey said the company de-
cided on & first-quarter release be-
cause “there was nothing major in
the first quarter and we saw an
opening, This gives us about three
weeks prior to the release of (Dis-
ney's animated) ‘101 Dalmatians’
and then allows us to take advan-
tage of the traffic that will gener-
ate.”

The rcbate program requires

to hase the ta

MCA/U marketing veep Andrew
Kairey declined to project sales for
the vid release but said he expected
them to be in the same range as

P
pes
between March 16 and Sept. 30
and to submit proofs-of-purchase
and register receipts from both
Turn topage 48

NEW YORK

"“Fried Green Tomatoes™ pip-
ing hot at Cineplex Baronet with
$25,773 in third weekend, down
tiny 1%.

“Until the End of the World"
drawing plenty of onlookers at An-
gelika with $14,667 M third week-
and, down 23%; plus $7,332 at
Loews Festival, down 3%,

"“The Double Life of
Veronique™ still strong after sev-
enth full week at Lincoin Plaza with
822,733 in seven days, down |3%,
including a 314,503 weekend.

*“High Heels" giddy $14,241 in
fourth Lincoln Plaza tryst, down
5%; plus $12,827 at Loews Village
seven-plex, down 6%.

“Hearts of Darkness: A Film-

maker's Apocalypse” (Triton)
strong 813,271 in seventh week-
end at Independent Film Forum,

“The Inner Circle" slumping
49% in third weekend to §12,555
at Locws Fine Arts.

“Madame Bovary'' nice
$12,112 in third at Angelika Film
Center, down 34%.

“Black Robe™ (Goldwyn)
steady $10,011 in ninth weekend at
Angelika, down 7%,

““Rhapsody in August” solid
$9,092 in fourth at Lincoln Plaza,
down |8%. .

*“My Own Private Idaho™ (Fine
Line) bright $9.579 in third at An-
gelika, down [3%.

“The Station™ (Aries) holding
well in second weekend at City
68th Street Playhouse with
55,889, down 9%.

‘Cradle’ rocks ‘Hook’ out of top spot -

Continued from page 6

strong post-holiday hold o an clo-
quent $4,722,417 in its fourth ora-
tion. While down a notch from
sixth to seventh, the 189-minute
film examined $3,992 perin 1,183
filing drawers (prying open 19),
running its 24-day take to a vigor-
ous $37,987 458,

WRB's “The Last Boy Scout,” a
solid market entry over the hali-
days as the only major pic for the
action crowd, is starting to run oul
of steam. Dropping 43% over the
weekend, it tumbled from fifth to
eighth with a faltering $3,880,772,
or $2,229 per in 1,741 locker
rooms (retiring from 82). But the
J1-day total is a ruggad
$49,704,858.

“Grand Canyon,” expanding
from its two N.Y. and L.A. screens
to 364, soared from 32nd to ninth
in its third meditation with a splen-
did $3,410,127 (up 4,662%), while
averaging $9,368, second-best to
“Cradle”” amaong the top 10 titles.

The Fox pic, which widens to about
BOO sites on Friday, has a 19-day
total of $3,733,208.

The 10th-place movie was
TriStar's “Bugsy,” taking a sharp
41% fall from seventh in its fifih
impudent nicknaming to a tepid
§3,181,365. Averaging $2,539 in
1,253 clip joints (barging intoc
eight), the gangster yarn advanced
its 31-day cumulative to an OK
$30,187,827.

Down in 15th, “Rush” didn't
live up to its title with a moderate
§3,265 per as it went from nine to
528 sites on a so-so total of
$1,724,059. The 22-day B.O. is
$2,304,730.

Worthy of note as it sprouted
from nine to 35 gardens, U's 16th-
place “'Fried Green Tomatoes" av-
eraged a juicy $16,040 per, har-
vesting a succulent $361,395 (ris-
ing 185%) and upping its 19-day
total to $1,140,581. The comedy-
drama goes wide |an. 24,




