I ules Wircover has a long piece today, headed "lMore Bixon Radio:Presi-
dent likes to over TV, likes the selective audience," The whole things
boild down to nothing, Selective audience? Except when he has to pay

for time, which is during caupaigns only, were Ximmx it true that there i
the "selective audience", he would still be throving most awaye I think
the peal reason is one of his rmore serious hangups! he does.not think he
is pretty. Perhaps another, this concept that those who don © drool over |
him, on't accept his lies as guspel, those mongers of "51i%ist rumors"
and "instant analyses" on TV are really out to get him and to disttort
and mesrepresent on TV, Also paranoid. He ig a liar and he doesn % like
tc be exposed for what he is. I think he is trying to use his pofier as
President to undermine TV hw 2/12/73






* RADIO, From Al

likes going on television.”
They require’ les& 'p're’pa;r&-

tion on: his pm, ﬂrqss tﬁ:ae,
less electronic parapii
lia, no makeup R e

-sometimes
doesn’t have
facial expre;
tures with his'
heaviness of - his
beard, or his tendency to |
perspire, especially under
heayy lights.,” And he can
wear his reading glasses,
which he nevér does oo TV, |
He can concentrate on' the |
test and not have to look up-
Tepeatedly.

® He does hetter on radm,
or so he and those around
him believe, He has a good'
radio vpice and he can adpﬂt
a style.- Tho:
around him’ reca]l\surveys
taken after Mr. Nixon's 1860
TV-radio debates with: then |
Sen. John F. Kennedy that |
those who heard Bt dida’t
see_ him thought he had
WOIL
» ® The audience is more se-
lective, and hence’ likely to
be more -attentive. To those:
who argue that TV audi-
ences are larger, the Presi-|
dent reminds them that ra-
dio listeners “are the. people |
who tuned in” rather than
nightly “TV- watchers who
suddenly, . were .confronted
by. a éﬂeec{x pre-empung
their favorite program; |

* Radio. Jfor that yery rea- |
son.is 1éss an intrusion. on |
the desires‘and habits of the
puhhc ind less likely to be ‘

nt that could create.

a negntrve reaction to what
thhe President has to- say.
“It takes something urgent
to knock off ‘T Love Lucy,' "
says Raymund" i
recently the- 4

* By its natym; mm
mands. Iessi I ‘

wife: -

‘busy preparing Junch for
/her children. Nixon radio”
« speeches occasionally have

been aireda$ noon-on week:—
days. :

® Radio is more conducive
to the thoughtiul discussion
‘of issues. ¥ doeésn’t. grab
you by the lapels and say,
‘This is a national emer-
gency, the way TV does,”

SOt

" nating medmm in_people’s

says William Safire, another
of the Nixon- Speechwriters
“and that’s a good thmgfor f
the President to have. He
can say to the people, ‘If you |
are interested, tune in' and %
we'll talk.? .

L There_ is less nsk_osr
over exposure on radio.

‘.‘_6111& i s&w Rmce,
“and with TV you win get

the puh]ms ‘up’ too offen.
15 such a domi- |

lives.”
- The audiencem-npt 1n- i

{Radms All Dimension Audi-

‘enee Research) survey for

the spring, 1972, said 85.4
per cent of all’ Americans
age’18 and’ ‘over listem an’ av-
erage of four hours, 10 min-
utes each-weekday. An aver-
age ‘of 30643@% listen
‘around” noontime, 1.5:537000 :
on a Sunday mghi? about 6
o‘clock.

‘®-Radio” for a p,ul;‘luman-
really is not so much an al-
ternative to television as it
isan alternative to giving a
rally or dinner . Speech,
where the audiénce is sgv-
eral thousand at most. And
on radio he doesn’t have to
worry about applause ] fines,
nor does a President have to
risk erowds, or g0 great ‘ dis-
tanees. “Don’t sneeze, at sev-

. eral millien peeple)? athe

President has toldt His
speechwriters. “Have wu.
ever seén that many in an
aud.lence”’ t

* Ra jo is &-pmven way -~
to.. get: eatured play from
the writing press—really a
prime objective; the speech-
writers say: A presidential
position paper hansggt;ga the
press gels: short: says
Safire, “but by ‘the action of |
a Prestﬁent passing a paper |
through his lips, it gives.it a
wholly different character.”

,® Radio is* vastly cheaper
than TV. According to Nor-
man Ginzberg of CBS Radio

“in “NeWw York, the Presi:

dent’s Jan; 28 budget« speech
on radio® would 'have “cost .
him: as a candidate $3900 for
'10 minutes. Half an hour on

a TV network, Safire says,
would cost about $90,000.

" Ever since the days of

Franklin. D. Roosevelt's
“fireside chats” on radio,
Mr. Nixon has been partzal
to ‘that medium, his speech-
writers say. In the Diplo-
matic Reception Room of the
White House, the President
has pointed to the fireside
at which FDR spoke and
told some of them: “We'll
have to do one here some
day »” .

~ In the 1968 campaign, Mr.
Nixon.turned to radje heav- ;
ily in the closqlg two weeks,
delivering radio talks on 14 |
straight nights. The _main rea- |
son; the ‘speechwriters who
were with him then admit,-
was the press’ ‘complaint

that.he was not deahng wit.h
issues in-any depth, but was- |

_simply trying to hold onto |

his parrowing lead over
then 'Vice President. Hubeﬂ'.;
H. Hmnphrey: -

Though the radio talks
were Mr. Nixon’s most
thoughtful efforts of the
campaign, they drew little
attention-at the time, prima-
rily because Mr. Nixon was
campaigning actively at the
same ' time. The writing
press focused on him per-
sonally, and on the drama of
Humphrey closing the gap,
and -they dismissed the
taped radio talks witha few
paragraphs.

What partfcularly irTi-
tated Nixonites later on,
Price says, was the charge
by some-that Mr. Nixon in- \
tenﬁona]ly sought to slip se-
rious discussion of the- is'
sues’ past the public, and
hence turned to radio. If
that had beenthe objective,
he says, Mr. Nixon would L
not ‘have given the talks at
il

Earlier in the 1968 cam-
paign, when ecandidate ||
Nixon, planned ‘to’ make |
what was expected at the.|.
time to:be his most imper- |
tant public = statement _ of
that campaign—his spe‘efcﬁ 03
on what to do in Vietham in:’
late March—he bought :zadm i
time, not TV.

But fate intervened; Presi-
dent , Lyndon B. Johnson i
chose the same“night to: go
on TV to talk about Viet-
nam—and to- withdraw-from-
the 1968 ' race—and,  Mr.
Nixon canceled his radio
talk, After that, he decided
he didn’t have to spell out
his Vietnam position. -

Throughout the first term,




new Nixon speechwriters
were ‘always hearing about
the “radxo -series” the Pres-
ident wis|going to ﬂa——easy
conversations - 'w:lth the
American peaple But he
_never:did'it. Issues warrant-
mg%he eoﬂ T’Vkveptemp-,
ping o ;
“In ﬁhe 1972 namp&gn.
though, with ‘the President
choosing to stay off the cam-
paign trail’ until the very
last ¢ e press; was_.j
Jooking for anything' from
the Nixon camp to maﬁde

campaign
speechwriters, radoi was the.
answer. When, he-spoke on
radio, and did not' compete
with _&nmsalf on, the hust- £

Ag always wiﬂr the Nixon |
me:ha uperaﬁim, refine-
ments have been added. |
Now, when the. Pres”idsnt

; %g}as on mdio, ‘ﬂie ‘network:
cameras are pen;a:{l;pd.
to tape Mr. Nixon reading/a
selected portion of. his. talk -
—at most & mlnute .or.. 90
 seconds—for use ‘on TV_
news shows later. -
Significantlyy. ﬁw dnn’t
. get to  cover the wholae
speech—just the partian the
White House thinks ls.dnost

dent‘ il

B 4he clemer _
trol”—the ingredient more
than ‘other - that has

cumeﬁe the trademark of-
Mr. Nixon's med:lnmhﬁonm |




