of Commerce will spend $1.5
million to try to “get a fav-

A Dale

orable press” and improve’

what it says is Dallas’ falter-
ing image'as a good place
to do business.

Recent surveys have found
that executives rate Dallas

below competitor cities and |

that Dallas is regarded as

“a haven -for political ex-

tremists, controiled by rich|
oil men, unsophisticated

and filled with boorish brag-
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