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house promotion followed by San.
ger's entry five days Inter, The
back-to-back advertising and pro.
motions  did little harm as hoth
warchouses moved heavy volume,
Dallas shoppers seldom need to
wait over 12 days to shop at least

one major warchouse ale, And,
fources say, the frequency
sales Is pot likely to abate, -

The warchouse sale s doing the
Job that the siore annex formerly
attempted, but
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merchant, it was sald. They are also
considered the department store’s
answer to the éiscount house—since
=warehouse shopping™ has much
the same customer imsge 83 the
discounter’s prics yacks and barn-

The warehouse sales are playing
havoe with discounters volume, the
Jow margin zetallers themselves
allege. ) . :
Local retallers consider ware-
house sales particularly adept at
cutting away clearances merchan-
dise which would otherwise clutter
in-store displays. These promotions
help keep full markup in the stores.
In addition, warehouse sales solve
many shipping and handling prob-
fems for multi-store operations.
The sales add good charge volume
and also sct as sn outlet for special
purchase stock. And, the trade says,
these promotions are profitable..
The undisputed leader of the
warehouse sale Is Sanger-Harris.
where 20 to 25 of these promo-
tlons a year are offered in s sprawle
ing Brook Hollow ind section

warehouse. . .
The Federated-owned firm usu-
ally runs the warehouse sales Fri-
day through Saturday — generally
no Jess than twice a month,
Sources ssy that the Friday-Sat-
urday combination causes the Jeast
amount of traffic trouble for the
neighboring industrial firms »ear
the Sanger-Harris warehouse. .
Sunger-Harrls, the trade says,
is typical of the type operation
that needs and can control fre-
quent warehouse sales. The firm
is continually i present
stores and adding pew wunits. Such
growth demsnds Jow overhead
means of quickly moving sccumu-
iated slow selling ftems and “odds

Then, toe, the warchouse sales
d"ohm-munh
rchases i

frem facteries,

prefitably smeve greups of Hers
that could net be s0ld in the stores,
Titche-Coettinger also does 8
good job with warehouse sales, ob-
servers mote, However, their ad-
vertised sales run about one-sixth
.ri‘s frequently as the Sanger-Har-

promotions, 1
Howeevr, in sdditirn to the four
advertised warehouse sales a yesr
run by Titche’s, the Allied-owned
chaln runs 8 “charge cuslomer
warehouse sale™ monthly.
"l'ildte'l divides the ¢ty into sec-

Chapter XI Claimns

WASHINGTON. = President
Kennedy signed legislation (HR
J1019) pequiring creditors @ ﬁ:

Oallas Dealers
house Kvents :

il Rl s e A ¥ St AN NS Py I g
nunmrlnlﬁ"l'&gﬂ‘nm"‘ ﬁa‘}"'ﬁonﬁ; zmédﬁ‘m
warehouse sale purposes, and Ise"

sues special Invitations (o thelr.
charge cusiomers on & _rotating

on these abbrevisted sfter-hours
warehouse sales, :

(Sanger’s frequently wses U
to 18,000 line ads) gonﬂnuc Foin
customers to’'the sales. . i,

prone to msc gimmi

for their sales. Usually the bulkk * -
price ads — always containing a* -~
credit plan plug — will suffice. .:°

treading the warehouse sale path
here and has secently come in di--," .

where' Sanger-Harris

sheet would produce two full pages -,
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Mallers do the sdvertising Job .- FF

£ SpreoreEs
" Titche’s full-page price " ads
R o pull
Neither Titche's mor Sanger i
ck advertising .-

RESEY -

Monigomery Ward’s also 18 .
rect collision with Sanger-Harris. :

- .

e on one, side and
Montgomery ard countered om -
the other with Hs. warehouss* -
sale, In other words, one tear

warehouse

of warehouse sale price ads. -
Both organizations ARt with .
their sales on tandem Friday and. . ‘
Saturdsy, and reportddly, both ~ .

sessions produced volume sales.
One key observer said this mare"
‘k,:l is saturated with “going out of

The dependabllity of warehouse ' .
sales are being tested even fure -
ther, however, as large furniture
store operations like Haverty's are . A
also finding sales volume through :,
warehouse promotions. el [t
The furnitare stere sales sre®P~ _ .. .o

erated much the same ss the do-
store ontrics with large

alpitated by bulk special purchases,

Heavy purchases of market same ;,
ples from the market center have N JAL
been the mucieus for recent Have - *

furniture firms here have ~ ~
tried warehouse sales based -on
one-of-a-kind items supplemented .
by special purchascs. Several re-
tailers have moted that the same . -
merchandise tnarked with the
same percentages seems to move |
better on a short term shies basis -
(rom &’ warehouse H Ll
and

e_lnim_: within _six months




