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will'be 
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to 
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the 

price 
of 

lines 
made 

I
n
 

QO 
this 

and 
would 

be 
smaller 

than 
a woo! 

      

L 
be 

effected, 
it 

would 
be 

the 
third | ates 

In 

* 
in¢rease 

in 
seven 

months, 
Major} 

ase 
rate 

f 
mills 

raised 
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merchant, it was sald. They are also 
considered the department store's 
answer to the discount house—since 
“warehouse shopping” has much 

the same customer image as the 
discounter’s price sacks and barn- 

The warehouse sates are playing 
havoe with discounters volume, the 
low margin retailers themselves 
allege. 

retallers consider ware- 
house sales particularly adept at 
cutting away clearances merchan- 

in-store displays. These promotions 

help keep full markup in the stores. 

In addition, warehouse sales solve 

many shipping and handling prob- 

lems for multi-store operations. 

The sales add good charge volume 

and also act as an outlet for special 

purchase stock. And, the trade says, 

these promotions are profitable. 

The undisputed Jeader of the 

warehouse sale is Sanger-Harris. 

where 20 to 25 of these promo- 
  

(ions a year are offered in & sprawl- 

ing Brook Hollow ind: section 

warehouse. 

The Federated-owned firm esu- 

ally runs the warehouse sales Fri- 

day through Saturday —- generally 

no Jess than twice a month, 

Sources say that the Friday-Sat- 

wrday combination causes the Jeast 

amount of traffic trouble for the 

neighboring industrial firms pear 

the Sanger-Harris warehouse. . 

Sanger-Harris, the trade ays, 

is typical of the type operation 

that needs and can control fre- 

quent warehouse sales. The Grm 

igs continually i present 

stores and adding new wnits. Such 

growth demands low overhead 

means of quickly moving sccumu- 

lated slow selling items and “odds 
and ends.” K was ex 

‘Then, tec, the warehouse sales 

give buyers a freedom te sake 

special parchases frem factories, 

ship direct te the warehouse, ond 

profitably meve greups of ems 
that could net be sold in the stores, 
Titche-Goettinger also does & 

good fod with warehouse sales, obd- 

servers mote, However, their ad- 

as frequently as the Sanger-Har- 

warehouse sale" mon 
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warehouse sale purposes, and ise” 
sues special invitations to their. 
charge customers on a _fotating 

on these abbreviated after-hours 
warehouse sales, ’ : 
 Titche’s full-page price“ sds 
(Sanger’s frequently uses % page 
to 18,000 line ads) continue 
customers to‘the salez. -.)-:. 

prone to use gimmi 
for their sales. Usually the bulk * - 

dise which would otherwise clutter | ri 
credit plan ‘plug — will suffice. 

treading the warehouse sale path -. 
here and has recently come in die.” - 
rect collision with Sanger-Harris. ©, . 
Dallag papers have run pages -. 
where’ Sanger-Harris boomed & ..~ 
warehouse . 
Montgomery 
the other 

sale. . 
sheet would produce two full pages ~ 
of warehouse sale price ads. . 

their sales on tandem Friday ané- .- 
Saturday, ae 
sessions prod: 

ket Is saturated with “going out of | 
business” end highly promotional - 
sales that scare off many 
cated shoppers —— but they 
trust the warehouse mar! 

sales are being tested even fure ~- | 
ther, however, as large furniture 
store operations like Haverty's are - 
also finding sales volume through ° 
ware’ promotions. —_— 

erated much the same es the 

price 
tared) 
Unlike the Separtmeat 

hewever, most of the major furai- 

verticed sales run about one-sixth 

promotions, 1 
Howeevr, in addition to the four |by 

advertised warehouse sales a year 

run by Titche’s, the Allied-owned 

chain runs @ “charge cusiomer 
thiy. 

, Titche’s divides the elty into sec- 

y.|Chapter XI Claims}: 

-| Bill Sioned by JFK 
President 

signed fegislation (H.R 
J10i5) requiring creditors to me 
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Mailers do the advertising Job *.: 

   S, Sp be rts. . “ge 

to pull 

Nelther Titche’s nor Sanger ts ioe 
ick advertising -.- 

ce ads — always containing a” ~~ 

‘Ward's wf Montgomery _ also" 

e on one, side and . 
ard countered om >. 

with its. warehouse *. 
In other words, one tear 

Both organizations Ait with 

and reportédly, 
uced volume sales. . = 

One key observer said this mar-~ 

sophistle =”. 
tend te 

The dependability of warehouse ~~ < 

‘The furniture store sales sre Om . - 

store ontrics with 
ade (with charge plans 

drawing the customers. *- 

ture stere warehouse sales are oft 

eipitated by bulk special purchases, ” _ 

Heavy purchases of market sam- 

ples from the market center have -af 2 

been the mucieus for recent Have =" = 

erty warehouse promotions. v 

Other furniture Girms here have ~~ 
tried warehouse sales based on 
one-of-a-kind items supplemented . 

special purchascs. Several ree - 
tailers have noted that the same . - 
merchandise marked with the 
same percentages seems to move .. 
better on a short term shies basis - 
{rom a” warehouse i . 

end 
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