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'séaistano, Ga, — The southern 

‘furs 
S
 

E 
e
S
 

... 
phiture 

industry 
appears 

to be 
ready 

for 
an- 

other 
expansion 

program. 

= Spurt Continued Through °64 

    

Ls 
foo 

tle. 
a
e
 

Me 
on 

  
that 

producers 
not 

only 
will 

‘bring 
curre: 

Programs 
to 

a conclusion 
late 

this 
year 

« 
., 

early 
in 

1964, 
but 

will 
initiate 

new 
progran 

in 
all 

furniture 
categories, 

In 
the 

furniture 
industry, 

manufacture, 
, said 

that 
there 

is 
no 

other 
direction 

in 
whic 

Bs 

og 

 
 

* 
they 

can 
move except 

full 
steam 

ahead, 
} 

- 
the 

b
a
c
k
g
o
u
n
d
 

there 
is 

the 
ever-present 

fez 
of 

over-production, 
but 

this 
isn’t 

cutting 
much 

ice 
with 

the 
producers 

ae 
it 

once 
dic 

_ "Ever 
since 

1947 
we 

have 
been 

warne. 

| 
Likely: 

at. 
Market: 

(
u
t
e
s
 

Peaneingreie gen 
Association. 

annual 
meeting, 

which 
closed 

By DAN SCHAFFER: 
here 

Friday. 
Lot 

. 
t
t
 

F
m
 

Ymanufacturers 
in Virginia, 

the 
Car- 

- 
-~ 

There 
probably 

will 
be 

a 
manufacturers’ | 

oli 
wool 

carpets 
for 

the 
January 

floor 
coverings 
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NEW 

YORK, 
3 

price 
increase 

on 
olinas 

Xen 
Fesee 

and 
Arkansas, 

the 
word 

is 
market, 

according 
 
 

 
 

  
                   

ot 
. 

if 
least 

once 
a 

year 
that 

we 
ar! 

. 
. 

. 
o
v
e
r
p
r
o
d
u
c
i
n
g
 

and 
near: 

ng 
.th: 

According 
Yo some rll wpokenens Wore 

Co" 
SFMA 

Elects 
[
e
w
a
n
 

2 
7 

Philidelphia 
area 

mills 
also 

predict 
a 
wool 

carpet 
price 

hike. 
Oo 

. 
| 

be 
today 

if 
we 

had 
heed 

lg 
ad} 

. See 
Page 

24, 
L
o
.
 

o
k
e
r
 

r 
vice?” 

asked 
one 

indust. 
leader 

Based 
on 

today's 
wool 

prices 
and 

e 
° 

- 
' 

J
 

C
 
H
 

J
 

Currently 
the 

Southern 
plant’ 

- 
Higher 

operating 
costs, 

Prices 
a
t
 
D
i
s
t
r
i
b
u
t
o
r
s
 

co 
os 

. 
o
e
 

0
 

ad 
as 

a 
rule 

are 
uver-sold 

on 
m
o
s
 

* 
the 

January 
market 

could 
be 

Ttop 
o
a
n
 

. 
: 

7 
C
H
I
C
A
G
O
.
 
—
 

Service 
while 

we 
e
y
e
 

_ | 
of 

their 
lines, 

and 
the 

industry 
f° 

y° 
20 

per 
cent 

h
i
g
h
e
r
 

than 
they 

are 
T
T
’
.
 

y
o
u
 

w
a
l
t
.
.
.
 

= 
*. 

’ 
y
e
 

A
s
 

e
s
i
d
e
n
t
 

: 
In 

a 
delivery 

snarl. 
In 

m
a
n
y
 

cases 

- 
NOW, 

&@ 
spokesman 

for 
one 

of 
the 

B
 
/
 
W
 
S
a
l
e
s
 
U
 

Admiral 
Corp’ 

—
>
 

Chicago 
| 

. 
. 

, 
deliveries 

are 
weeks 

behind 
sched: 

Jarge mills 
indicated. 

tor 
' 

w
o
e
 

\
\
 

branch, 
is 

offfMeg 
service 

ISLAND, 
Ga, 

—
 J. 

Clyde| 
ule. 

The 
last 

report 
of 

the 
SFM/ 

ance also 
exists 

for 
an 

In- 
: 

i 
crease 

In 
the 

price 
of 

Nnes 
m
a
d
e
 

while 
you 

walt 
di 

Js Portable 
oker, 

Jr. 
Martinsville, 

Va., 
was 

elected 
president 

of 
ths. S

o
u
t
h
e
r
n
 

‘| 
Furniture 

Manufacturers 
Assocla- 

. 
Of 

m
a
n
-
m
a
d
e
 

fibers; 
_ 

S
p
p
e
a
r
s
 

less 
possible 

oo 
: 

showed 
that 

manufacturers 
ha¢. 

I
n
 

O
 

two 
months 

or 
more 

of 
ordei. 

backlogs 
on 

hand. 
k 

however, 
this 

television 
recei\§s 

at 
the 

m
o
m
e
n
t
 

t
h
a
n
 

a 
w
o
o
l
 

‘carpets 
Price 

boost, 
y 

  
‘obe 
ber 

       

» 
90-day 

wagaanty\beridd, 
. 

At 
the 

S
T
E
A
D
Y
 

E
X
P
A
N
S
I
O
N
 

‘of 
prot 

and 
would 

be 
smailer 

than 
@ 

wool 
ranty 

(
4
 

tlon 
at 

the 
close 

of 
the 

53d 
an- 

duction 
facilities 

through’ 
new 

’ 
Increase 

h 
With) 

5 Ww 
woke 

s 
this 

yeffN 
addi 

K
Y
 

nual 
meeting.’ 

plants, aiditions to 
ola 

Plants ang 

i 
eaded 

(4. 
rd 

figures, 
a. 

ud} 
He 

i 
Hooker 

Fur- | modernization 
of 

older 
plants, 

in-: 

| 
be elect 

wou 
be 

et ME | tute 
A 

abies fT 
NGiedl Nee 

nlure Coy and ruceede ore | Suey Teese gents 
|» 

Increase 
in 

seven 
months, 

Major 
{##1e8 

in 
lov 

moved 
at 

an 
ayer. 

The 
offer 

4ZAin all 
its 

ports 
on 

tle some 
problems 

and 
at 

the same! 

7{ 
mills 

ralsed 
prices 

of 
wool 

quall. 
|@ge 

rate 
\\ 

1031 
sets 

higher 
ber! 

aghes 
inchs 

ng 
the 

i-Inch,, 
| Finch, 

president 
of . Thomasville! 

time 
bring 

on 
newer 

Probleina.: 
| 

I
 

tes 
In 

May-June 
and 

October. 
|“8¥ 

than 
\\ 

October 
of 

Inst 
y
r
 

~inch 
44> 

end 
23-inch 

re- 
Furniture 

Industries, 
Thomasville, 

Distribution, 
;warchousing 

ands 

I 
November of 

this 
year, 

- | 
Dealer 

jArchases\or 
televisi 

eive 
N. 

C, 
who 

becomes 
chairman 

of| 
shipping, 

broader 
lines 

of 

im 
le Rising 

carpet 
wool 

prices, 
which | receivers 

(excluding 
Gor, 

11-inch 
. 

: 
7 

Te 
ture 

as 
well 

as 
m
o
r
e
 

Furi 
t
h
e
 

i 
‘les 

for 
s
o
m
e
 

i 
categorics 

o
e
e
r
i
n
 

b
a
o
e
 
#
0
 

| 

to 
e
a
r
l
i
e
r
 

Increases, 
" 

was 
the 

reason 
cited 

by 
all 

the 
o
e
 

m
i
l
l
 

cn 
w
h
o
 

fi 
‘ 

v 
4
 
P
r
o
b
a
b
l
y
 

tbe 
n
g
 
s
a
l
d
 

t
h
e
r
e
 

w
o
u
l
d
 

a
t
e
?
 

black-and-white 
units 

Ports) 
totaled 

659800 
| 

an 
increase 

of 
7.7 

gor 
| 

the 
board. 

ann 
Harold 

F, 
Coftey, 

‘Kent-Coffey 
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c
e
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c
o
n
t
r
a
d
i
c
t
e
d
 

reports 
of 

‘cut- 
e
t
 

u
N
 

“" 
s 

Sela 
saregeerper 
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erent 

ety ee 
fe 

p
t
y
 

Pe 
n
a
t
e
 

eee 
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- 
. 
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. 

Page. 
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5 
elected 

setond 
Vice-praddent, 

. 

Seo 
WOOL, 

Pare, 2H)are uy TiN 
fen 

om 
B
e
a
c
h
 

Buys 
ected seténd ‘ice preter oe| 

 SODHers 

: 
color 

sales 
+. 

| 
were 

William 
P, 

Kemp, 
Jr. 

Kemp 

It 
n
o
w
 

a
p
p
e
a
r
s
 

th 

Iwill 
hit 

a
b
o
u
t
 

8
0
0
,
0
4
.
 

i
m
p
o
r
t
s
 
m
a
y
 

go 
over 

the 
400,047 

m
a
r
k
 

and s
a
l
e
s
 

of 
the 

li-inch 
fs 

could 
reach 

up-" 

Speciaity 
Furniture 

Co., 
Goldsboro, 

|: 
; 

N. 
GC; 

B. 
L. 

C
o
p
e
l
a
n
d
,
 

B
a
s
i
c
-
W
i
t
z
 

F
u
r
n
i
t
u
r
e
 

Industries, 
‘
W
a
y
n
e
s
b
o
r
o
,
 

- 
/ F
C
C
 
Upholds 

. 
“Color 

| for: 
, 

Casco 
Lines 

- 

as 

 
 
 

o
N
.
 

— 
d 

to 
3000 

Thus, 
if 

the 
In-| 

 ~ 
AN 

BERGMANN 
Va; 

Paul 
H. 

Broyhill, 
Broyhill] 

” 
s
a
a
 

“4 

« 
JNO 

D
r
o
 

-In 
Jo) 

Vustry 
majng&ns 

its 7 
per 

cent 
in- 

By 
70 

- 
|
 Futniture 

Factories, 
Lenoir; 

John 
r
i
n
 

Se. 

ee 
Pp 

. 
*. 

Jerease 
durgfs 

the 
last 

two- 
months 

and 
BOB 

B
A
R
R
E
T
T
:
 

* 
t 

P
 

: 
8
 

: 
ee 

 
 

R. 
Beard, 

Caldwell 
Furniture 

Co,} 
. 

.*. 

Lenoir, 
--- 

7 
et 

et 
: 

. 

Also 
E, 

K. 
Thrower, 

Founders 

Furniture 
Co., 

Pleasant 
Garden, 

N. 
G.; 

W. 
R. 

Hall, 
N
e
w
t
o
n
 

M
a
n
u
-
 

facturing 
Co., 

N
e
w
t
o
n
,
 

N. 
C.; 

D. 

E. 
W
a
r
d
,
 

W
e
b
b
 

F
u
r
n
i
t
u
r
e
 

C
o
.
,
 

Galax, 
Va.; 

R. 
G, 

Morrow, 
M
e
m
p
h
i
s
 

Furniture 
Co, 

Memphis, 
Tenn.; 

Fount 
H. 

Rion, 
Jr., 

Florida 
Fur- 

‘niture 
Industries, 

Plataka, 
Fla; 

R. 
M. 

Simmons, 
Jr., 

American 
Fur- 

niture 
Co. 

of 
Martinsville, 

Va.; 
E. 

M. 
Fennell, 

Hickory 
Chair 

Co., 

H
i
c
k
o
r
y
,
 

N. 
C.; 

R
o
b
e
r
t
 

BH. 
SR 

Bassett 
F
u
r
n
i
t
u
r
e
 

Industries, 

sett, 
Va., 

and 
Lyons 

H
e
y
m
a
n
 

Manufacturing 
Co., 

R
o
m
e
,
 

of 
the 

v
f
s
 

total 
television 

sales 
Hamilton 

Beach 
has 

purchased 

will 
hit 

about 
- 7,890,000 

sets 
for 

|Casco 
Products 

Corp.'s 
electric 

the 
year, 

the 
best 

In 
the 

industry's | housewares 
tools 

and 
dies, 

thus 
ef- 

‘| 
history. 

fectively 
making 

the 
Racine, 

Wis, 

> 
(
H
O
M
E
 

F
U
R
N
I
S
H
I
N
G
S
 

D
A
I
L
Y
 

|firm 
a 

full-line 
electric 

housewares 

predicted 
on 

July 
22 

that 
sales 

this}manufacturer 
and 

putting 
,Casco 

year 
would 

go 
‘above 

7,500,000, 
jout 

of 
the 

basic 
electrics 

business. 

m
a
k
i
n
g
 

it 
the 

best 
in 

history.) 
The 

purchase, 
which 

became 
ef- 

Things 
are 

not 
so 

rosy 
in 

radios, 
{fective 

at 
the 

weekend, 
includes 

however, 
but 

‘the 
depressed 

condi- 
| the 

rights 
to 

manufacture 
Casco's 

tion 
of 

‘the 
industry 

did 
improve 

|irons, 
hair 

dryers, 
electric 

tooth- 

s
o
m
e
w
h
a
t
 

in 
October, 

w
i
t
h
 
s
a
l
t
 

brushes a
n
d
 
w
a
r
m
i
n
g
 
trays. 

t 

: 
coming 

closer 
equaling 

last 
oya 

F. 
Taylor, 

president 
0: 

a 
major 

victory 
for 

UHF-TV. 
The | 

year’s 
figures 

than 
In 

a 
long 

time. 
Casco, and 

Arnold 
o
 

Wolf, 
vice- 

§ 
. 

Electronic 
Industries 

Association 
yy, 

During 
October, 

retallers. 
pur-|president-and 

general 
manager 

of 

| 
and 

others 
strongly 

opposed 
thofChaced 

1,043,000 
domestic 

radios, 
a) 

Hamilton 
Beach, 

in 
confirming 

the 

4 “7 
5, 

den 
dn 

the 
grounds 

it 
would 

ha 
tial 

| 
See 

DISTRIBUTOR, 
Page 

34|See 
HAMILTON 

BEACH, 
Page 

28 

By STAN- 
WARREN 

© 
}:: 

N
E
W
 

YORK.—Decorative 
fabric | 

F:: 
jobbers 

shopping 
for 

spring 
lines 

here 
last 

week 
talked 

price 
and | 

§* 

bought 
color, 

but 
with 

price 
in 

| F 
‘ 

mind. 
S
e
t
 
t
a
 

“Jobbers 
have 

been 
buying 

those | 
§ 

colors 
and 

stylings 
that 

fit 
thelr- | 

5}, 

needs, 
and 

that 
struck their fancy,” 

“| 
f: 

a 
converter 

sald. 
“Price, 

whi’. 
‘le 

:] 
b! 

ways 
important, 

was 
seconda, 

i
d
k
 

“But 
they 

were 
looking 

foi” 
t
n
 

i
g
 

styled 
goods 

that 
were 

good 
enough. | 

|! 

in 
quality 

and 
styling 

to 
be 

worth 
y 

a 
higher 

price,” 
he 

added.’- 
P
o
e
 

L
e
 

“Jobbers 
bought 

from 
the 

top 
to 

| | 

b} 
the 

bottom 
of 

our 
line,” 

one. 
execus 

j 
{ 

B 
tive 

nated. 
"
T
h
e
y
 

w
e
r
e
 

interested 
|
 

} 

ip 
high 

styles 
and 

in 
hot 

colors. 
{- 

Ehey 
coordinated 

sheers 
with 

drae 
| 

| 

See 
JOBBERS, 

Page 
21° 

2 
ly 

WALTER 
JOHNSON 

Fairchild 
News 

Service® 
© 

“
W
A
S
H
I
N
G
T
O
N
.
 

The 
Federal 

. 
C
o
m
m
u
n
i
c
a
t
i
o
n
s
 

Commission 
at 

& 

. 
special 

meeting 
at 

the 
w
e
e
k
e
n
d
 

re- 

_ 
a
f
f
i
r
m
e
d
 

its 
M
a
y
 

29, 
1963, 

decision 

. 
not 

to 
allow 

V
H
F
-
T
V
 

“drop-ins" 

< 
jm 

‘seven 
major 

TV 
markets. 

This 
was 

considered 
by 

m
a
n
y
 

as 

! “VHF 
Decision 

   

  

     
   

   
  

  
  

a 
substantial 

adverse 
effect 

... 
U
H
F
-
T
V
:
 

development. 

e
c
k
 

Atmerican 
Broadcasting 

C 

.-'s 
“ethers 

had_petitioned 
for 

rifonsid- 

“4° 
eration, 

claiming 
the 

4 
hitional | Warehouse-Promotions Proving 
](Potent_Weapon 

at 
Dallas 

Stores 
By 

R
O
N
 
W
I
L
L
I
A
M
S
 

  
  

one 
major 

warehouse 
sale. 

And, 

sources 
say, 

the 
frequency 

of 
the 

sales 
is 

not 
likely 

to 
abate. 

* 
The 

warehouse 
sale 

is 
doing 

the 

job 
that 

the 
store 

annex 
formerly 

attempted, 
but 

at 
less 

cost 
to 

the 

See 
DALLAS, 

Page 
“ 

house 
promotion 

followed 
by 

San- 

ger’a 
entry 

five 
days 

later, 
The 

back-to-back 
advertising 

and 
pro- 

motions 
did 

litle 
harm 

as 
both 

warehouses 
m
o
v
e
d
 
heavy 

volume. 

Dallas 
shoppers 

seldom 
need 

to 

walt 
over 

12 
days 

to 
shop 

at 
least 

N
E
M
A
 

Defends 
Proposed 

. 

Refrigerator 
Standards. 

.:> 
.. 

aq 
P
A
L
L
A
S
.
—
W
a
r
e
h
o
u
s
e
 

sales 
are 

: 
becoming 

a 
red 

hot 
w
e
a
p
o
n
 

in 
the 

. 
retailer 

arsenal. 
m
y
 

j 
Stores 

are 
shooting 

-warehouse 

promotions 
at"a 

machiné 
gun 

pace 

and. 
hitting 

with 
heavy 

v
o
l
u
m
e
 

s
u
g
c
é
s
s
.
.
 Te 
t
w
 

h 

T
n
e
 

0! ey 
of 

warehouse 
promo- 

tlons 
from 

department 
and 

special- 

ty 
stores 

has 
run 

sales 
totals 

well 

above 
1962 

figures 
with 

projections 

“Jof 
a 

10 
per 

cent 
dollar 

gain 
over 

Jast, 
year, 

according 
to 

trade 

  
 
 

  

 
 

 
 

  

     

bs 
ie 

aS 

              

& 
. 

Sy 

sources, 
. 

Slack 
In-store 

monthly 
sales 

in 

d
e
p
a
r
t
m
e
n
t
 

and 
furniture 

opers- 

tions 
have 

frequently 
been 

buoyed 

by 
w
a
r
e
h
o
u
s
e
 

sales 
volume. 

S
o
m
e
 

stores 
are 

getting 
£0 

m
u
c
h
 

traffic 
at 

w
a
r
e
h
o
u
s
e
 

cales 
they 

are 

NEW 
YORK. 

— 
The 

National 
Electrical 

Manufacturers 
Assocl- 

ation 
has 

moved 
to 

answer. 
critl- 

cisms 
of 

its 
proposed 

new 
stand- 

ards 
covering 

m
e
a
s
u
r
e
m
e
n
t
 

of 
re- 

{rigerator 
space. 

. 
. 

N
E
M
A
,
 

in 
an 

open 
letter 

ad- 

  
buying 

m
e
r
c
h
a
n
d
i
s
e
 - 

directly 
for 

w
a
r
e
h
o
u
s
e
 

promotions. 
Others 

use 

the 
sales 

primarily 
to 

clear 
odds 

and 
ends. 

mo 
| 

But 
with 

all 
the 

activity, 
the: 

ver-exposure 
problem 

has 
not hit, 

  
 
 

_ {the _warchouse 
sales, 

trade sources 
| 

32, 
B
u
n
d
!
 

        

dressed 
to 

the 
voting 

representa- 

tives 
of 

m
e
m
b
e
r
 

companies 
in 

the. 

household 
re‘rigerator 

and 
freezer 

section 
and 

to 
the 

board 
of 

direc: 

tors 
of 

its 
consumer 

products 
divi- 

sion, 
outlines 

the 
objcctives 

of 
the 

naur_atandarde 
and 

points 
out 

that 

      

fze 
the 

rating 
of 

a 
refrigerator 

because 
of 

the 
inclusion 

of 
new 

services 
or 

conveniences. 

[The 
proposed 

standards 
were 

recently 
criticized 

by 
George 

G. 

F
o
e
r
s
t
n
e
r
,
 

president, 
A
m
a
n
a
 R
e
-
 

frigeration, 
Inc, 

as 
being 

& 

“plaring 
exception 

to 
generally. 

high 
industry 

standards.” 
Mr. 

Foerstner’s 
remarks 

were 
re- 

ported 
in these 

c
o
l
u
m
n
s
 

earlier 

this 
month.} . 

- 
: 

The 
N
E
M
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notes 
that 

the 
refrigerator 
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section 
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* ‘ On Waretiot 
Soentimmannrieria ais cia s iz rf ve 
menpant, i as sata mney are also ues special tap ep oes tot thelr, con epartmen re's ‘ ; answer to the discount house—since gearge customers on . rotating “warehouse shopping” has much 
the same customer image as the 
discounter’s price racks and barn- 
like interiorg i : . 

The warchouse sales are playing 
havoc with discounters volume, the 
low margin retailers themselves 
all ego. 

Local retaflers consider ware- 
house “sales particularly adept at 
cutting away clearances merchan- 
dise which would otherwise clutter 
In-store displays. These promotions 
help keep full markup in the stores. 

In addition, warehouse sales solve 
many shipping and. handling prob- 
Jems for multi-store operations. 

           

     

   

        

     
   

  

   

      

   

      

    

  

   

       

   

           

  

   
   

    
   
   
    

    

Mailers do the adve: fob on these abbreviated after-hourg °*. warehouse sales, . oa 
Titche's ‘full-page price ads’ (Sanger's frequently tusks % page: to 18,000 line ads) continue to pull customers to’the sales, : 
Neither Titche’s nor Sanger 13 Prone to use gimmick advertising -*. for thelr sales. Usually the bulk price ads — always containing a~ 

suffice, * 
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credit plan plug — wil] 
Montgomery Ward's also ig treading the warehouse sale path 

  

    

    
     

  

   

¢. @ to! The sales add good charge volume 
7 & and also act as an outlet for special t : o—— | purchase stock. And, the trade says, 
‘ st * « [these promotions are profitable. - wr 5 The undisputed leader of the 

        

warehouse sale is Sanger-Harris, 
where 20 to 25 of these promo- 
tions a year are offered in a sprewl- 
ing Brook Hollow industrial section 
warehouse. - . 
The Federated-owned firm usu-, 

ally runs the warehouse sales Fri- 
— gen . 7 day through Saturda: 7 mem One key observer sald this mar- 

Sources say that the Friday-Sat-|ket is saturated with “going out of urday combination causes the least business” and highly promotional amount of traffic trouble for the | S2#!es that scare off many sophisti- neighboring industrial firms near |C@ted shoppers — but they tend to the Sanger-Harris warehouse. trust the warehouse markdowns. . Sanger-Harris, the trade says,{| The dependability of. warehouse |: is typical of the type operation | sales are ‘being tested even fur- . that needs and can control fre-{ther, however, as large furniture quent warehouse sales, The firm |store operations like Haverty's are =. is continually enlarging - present | also finding sales volume through stores and adding new units. Such | warehouse promotions, os te {growth demands low overhead| The furniture store sales are ope means of quickly moving accumu- erated much the same as the de- lated slow selling items and “odds 
and ends.” it was explained. 
Then, too, the warehouse sales 
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Saturday, and reportadl: 
sessions produced volume sales, 
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Unlike the department stores, . however, most of the major furnt. ture store warchoune sales are Pree cipitated by sulk apecial purchasce, 
Neavy purchases of market mame = ples from the market center have ~*° been Ube mucieus for recent Have erty Warehouse Promotions, . er furniture firms here tried warehouse sales based 

   

    

    

    

   
   

      

    
    Tilehe-Goetunser ale does @ 

oad fob with warehouse salre, ob- 
perverts Rote. However, their ad- 
vertised sales run about one-xixth 
as frequently as the Sanger-Har- 
tis promotions, . Howeevr, in addition to the four 
advertised warehouse sales a year 
run by Titche's, the Allied-owned 
chain runs e “charge customer 
warehouse sale" monthly, 

, Titche’s divides the city Into sec- I ¢, 

{Chapter XI Claims 
Bill Si 

    

       

          

   

    

      

   

  

   

    

          
    

      

     

   

  

Promotion, :. | 
and major applh’ ances carry the basic heavy vol ume with home entertainment items also havin, Success, Bed. | ~ ding items have Been outstanding _- 

    

  

         
    

      

  

some sales. 
     


