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WASHINGTON, | Dec. 10.—
sts in tHe Unijte
have orga y campaign
against advertising through con-
sumer organizatiops, in some cases
with the help off government offi-
clals, as a part ofjtheir attack upon
American institufions, J. B. Mat-
thews, research ; director of the
House committee {to investigate un-
American activitigs, sald in a report
to the committee made public today.

Mr. Matthews ofitlined the method
of the Communists in founding
consumer organizations or gaining
influence in them by placing their
members in highi posts, and then
using these consumer groups to
¢arry on their aftecks against the
American system; of government.
In this ‘manner, he said, Commu-
nists were able to influence a large
number of persoys who were nei-
ther Communistsi nor Communist
sympathizers. i

Organi‘zatf;ons Listed :

Among the organizations Ilisted
by Mr. Matthews as being under
Communist inﬂuTxce were:

The New York Cénsummers’ Council;

The Greenwich Village High Cost
of Living Confetence, of New York
City;

The City Action Committee Agai=st
the High Cost pf Living, of New
York City; . .

Consumers’ Natiopal Federation;

United Conferencé Against the High
Cost of Living, yhicago;

League of Women Shoppers;

The Consumers’ Union;

Committee for Bo cott Against Jap-
anese Aggressiog .

Milk Consumers’ « Protective Co;n-
mittee; .

The Consumer-Farmer Milkk Co-
operative; :

Central Action Caommittee Agalnst
the High Cost o? Living, of De-
troit; |

City Action Committee Against the
High Cost of Living, of the Bronx;

United Conference Against the High
Cost of Living, of I:os Angeles.

«Clearing House’ Set Up

Mr. Matthews said that early in
1937 some of the leaders of the
Communist - directed = organizations
conceived the idea pf forming a
clearing . house to federate the nu-
merous groups which they had
set up. )

«This clearing house was original-
ly known as the Consumers’ Emer-
gency Council,” Mr. Matthews said.
«1ater in the year the name was
changed to the Consumers’ National
Federation.” .

Among the sponsors of the feder~
ation were the Consumers Union,
the Milk Consumers’ Protective Con-
mittee, .the American Youth Con--
gress, the League of Women
Shoppers, - the Progressive Women’s
Council and the Workers’ Alliance,
all of which Mr. Matthews charac-
terized as Communist “transmission
belts,” used to convey the Commu-
nist propaganda to persons who were
not members of the party.

Mr. Matthews said that the pur-
pose of the Communist activity in
the consumer movement was to util-
ize the protésts of all dissatisfied
groups to weaken and discredit the
capitalist system.

«However, the Communist party
does not stop at the utilizatien and
exaggeration of real weaknesses in
‘the capitalist system,” Mr.  Mat-
thews continued. “It deliberately
invents false ones and imputes'them
to the capitalist system for the,pur-
pose of overthrowing it.” :
Mr. Matthews said that the Com-
munists understood that advertising
performed an indispensable function
"in a mass production economy,iand
that they believed that to sabotage
and destroy advertising was a revo-
jutionary tactic worthy of a ﬁreat
aeal ot attention. i

“The special committee on: un-
Americar; activities is in pussession

.
’

of evidence which shows that a|

great part ot the current pgpular
and official attack upon advertising

that the extent of the Communist
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is the direct result of Communist
propaganda in the field of consumer
organizations,” Mr. Matthews stated.
Mr. Matthews cited the action of
a government official of the Depart-
ment of Agriculture who undertoox
an investigation of national adver-
tising in * “Good Housekeeping”
magazine. The investigation was
carried out by Work Projects Ad-
ministration employees and paid for
with W. P. A. funds.
“While there is no record of the
findings of the investigation being
used as @ basis for action against
the magazine, it may be assumed
that such was the intention,” Mr.
Matthews reported. “This is evi-
denced by the close affiliation of
the government official in question
with 'the heads of the Consumers
National Federation and Consumers
Union.”
- The publications of Communist
“transmission belts” such as Con-
gumers Union, make it clear that
some of the current government
Pprocedures against advertising and
advertising media have been insti-
gated and are being aided by Com-
munist-controlled consumer organi-
'za.‘tions, Mr, Matthews asserted.
“This agitation has been going on
for years and is now being reflected
in government circles as well as in
large sections of the population
which are wholly unconscious of
any influence of Communist propa-
ganda,” Mr. Matthews added.
Mr. Matthews said in conclusion

activity in the consumer groups was
80 great that it wouldl take months
to investigate it, and that the funds

i

were not at present available for
=uch a study.



